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Social Media CampaignsMobile WebsitesWebsites
RWD

Inbound Marketing Ecommerce Consulting

Email Marketing

SEOAnalytics

SEM

Hosting Services
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OUR DIGITAL 

PORTFOLIO

More than 50 

accounts handled 

on various digital 

platforms
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CASE STUDIES



ELIVIO ð

FAMILY APP

https://www.facebook.com/elivio.invizo/

üA family based app with 8 different modules

üHandling 360 degree branding and communication - mainline and online for 
Elivio

https://www.facebook.com/elivio.invizo/


ü Imagebuildingvia SocialMedia

üIncreasedownloadat lessercost

üBuilda genuineFan-base@economicalspend

üIncreasepageengagementon SocialMedia

üIncreasetraffic on website@economicalcost

LAUNCH 

CHALLENGES



üPortrayed Elivio on Social Media as your Family Friend

üSocial Media prominently used were :
VFacebook
VTwitter
VSlideShare
VBlogs

OUR 

ACTION PLAN



üFocused exceriseon Google AdWords & Facebook Adverts 
for App Installs

üBlogs for improving traffic & avg. session duration

üFacebook Adverts for building fanbase

üContest to increase fan engagements 

üMore activities on special occasions/festivals/weekend

üSlide shares to create interest amongst professionals 

OUR 

ACTION PLAN



TEASER CAMPAIGN ð

BEFORE LAUNCH TO 

BUILDING EXCIMENT 

AMONSGT THE TG.
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ü Blogs  contributed to about 40% of Elivioõsweb 

traffic

ü Face Book brought 
7% of that traffic

GOOGLE 

ANALYTICS 



Adwords Metrics
February 2016          

(Feb 8 ςFeb 29)

March 2016          

(Mar 1 ςMar 31 )

April 2016 

(April 1 ςApril 26)

No. of Downloads 512 4,613 1141

No. of Clicks 3,791 38,505 12,371

Conversion Rate 13.51% 11.98% 9.22%




