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OUR DIGITAL
PORTFOLIO

More than 50
accounts handled

on various digital
platforms

www.tempestadvertising.com



‘\‘\\t| l'l'l,

CGL JLoRA | Vdohav

1mwei9ht
FLADRING

10

Celebrity Cricket League

I)O\\ \ll\l(
STREET

000000 wm Gapgihinha

Badruka

PHOENIX GREENS

School of Learning
GACHIBOWLI

GUNAAS

IAMOND JEWELLERY

9 SAARRTHI

o e
-
CYBERCITY
[ =
Il BUILDERS & DEVELOPERS PVT. LTD.

S&S GREEN
PROJECTS

% SHREYAS

| SHMELTERS PVT. LTD

Stay lnspired

GLOBAL
PLACEMENTS

Telangana Real Estate
Developers Association

GE]VIPEST

TRE DA'-I

HUMAN 2
CAPITAL
SOLUTIONS

oontemporary elegance

SQUARIUS




SOCIAL MEDIA
CASE STUDIES




ELIVIO 0o
FAMILY APP

https://www.facebook.com/elivio.invizo/

U A family based app with 8 different modules

U Handling 360 degree branding and communicatiomainline and online for
Elivio
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https://www.facebook.com/elivio.invizo/

LAUNCH
CHALLENGES

U Imagebuildingvia SociaMedia

U Increasalownloadat lessercost

U Builda genuineFanbase@ economicakpend
U Increasgpageengagemenbn SociaMedia

U Increasdraffic on website@ economicaktost
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OUR
ACTION PLAN

U Portrayed Elivio on Social Media as ybamily Fr

U Social Media prominently used were :
V Facebook

V Twitter

V SlideShare

V Blogs
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OUR
ACTI O N P L AN ;J;)I;zc;%slendsai(;”esrismn Google AdWords & Faceboc

U Blogs for improving traffic & avg. session durati

U Facebook Adverts for building fanbase

U Contest to increase fan engagements
U More activities on special occasions/festivals/w

U Slide shares to create interest amongst profess
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TEASER CAMPAIGH
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¢¢ Today is just tomorrow
in the making. Make Good’

Safe for always. With you always.

one app | one family | one account | eight independent users.
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elvigy

education
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home
management

Elivio anakyse .
your progress...
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Elivio helpshy
manage your home,

. Helps you
And keep your keep in order... plan better.

one app | one family | one account | eight independent users. one app | one family | one account | eight independent users.
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U Blogs contributed to about

GOOGLE

594 297 2,291
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Pages / Session Ay, Session Duration Bounce Rate
3.86 00:02:23 30.98%
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U Face Book brought
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Adwords Metrics

No. of Downloads

No. of Clicks

Conversion Rate
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February 2016
(Feb 8¢ Feb 29)

512

3,791

13.51%

March 2016 April 2016
(Mar 1 ¢ Mar 31) (April 1¢ April 26)

4,613

38,505

11.98%
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