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Based in India,
we are headquartered
“In Hyderabad with branches
. in Pune and Bangalore.






Absolute transparency
with our employees,
clients and suppliers.

Importance to relationship
based on trust and mutual respect.

Freedom to Innovate.
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Tempest is the only Indian Advertising agency to have co-
established an international agency network with it’s
presence in the Americas, Europe & Asia
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PACKAGED DRINKING WATER

NIRVANA

Towards Ultimate Creativity

Science For Change
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Our
Services

MARKONE— DIGITAL DNA— FARENHEIT

BRAND ADVERTISING DIGITAL MEDIA SERVICES EVENT MANAGEMENT

ASSETONE | SAMBANDH

HR BRANDING CRM SERVICE







Hospitality
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Sheraton
Grand

PUNE BUND GARDEN HOTEL

The

L%R,lgfigien, the iconic hotel of Pune, was being
taken over by Sheraton Grand. The objective was o
communicate the same to the masses.

It was decided to put Sheraton Grand and Le
Meridien on the same pedestal, hereby retaining the
emotional connect that people had with Le Meridien
and bringing about a new experience with Sheraton
Grand. The striking visuals along with the headline
“Only the best can replace the best” helped us to
achieve the desired result.

Only the best can
replace the best

coming soon £+ MERIDIEN
PUNE
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Launch
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5 Only the best can
replace the best

£ MERIDIEN
PUNE

Launch
campaign

Call: +9120 6641 1111
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Sheraton
Grand

£ MERIDIEN
PUNE

SNOW Sheraton
Grand

Wiste “esome T o

Call.: +91 20 6641 1111

& Resorts Worldwide, | Sheraton and its loga

& Worldwide Inc., of ts affikates.
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£ MERIDIEN 15 NOW Sheraton

Grand

La u n C h .8 ey w Call.: +91 20 6641 1111
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C a a I B Blort & ©2016 Starwood Hotels & Resorts Woridwide, Inc. All Rights Reserved. Sheratan and its logo
e are the trademarks of Starwood Hotels & Resorts Worldwide inc., or its affiliates.
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Launch
campaign

We've Arrived

.

Sheraton
Grand |

PUNE BUND GARDEN HOTEL
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Le Meridien Pune Sheraton
isnow Grand

PUNE BUND GARDEN HOTEL
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Sheraton
Grand

PUNE BUND GARDEN HOTEL
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The BRIEF Bese

Le Merdien, Pune, an iconic 5-star hotel in Pune had just been taken over by the
international brand 'The Sheraton Grand'. With the change of guards, the
respective restaurants were also undergoing a renovation and were to be
relaunched. Bene Italian Kitchen, what was earlier Favola, was to be branded in the
Pune market as a restaurant that would serve authentic Italian delicacy. While all

other local brands had their presence it was esentially to make our presence felt.

rg)
The idea was to use ltalian food items and connect it with a historical monument of o

1]

Cops oot s I

ltaly that people could eacsily identify. Hence we created a unique visual
identity.The headline was deliberately kept short and a word was coined that could .
mean "Enjoy delicious Italian cuisine”, thus "It's Italicious!"
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Launch
campaign
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The

BcB‘rl;EE Mango drink, yet another brand falling under Shelke
Beverages, needed a packaging revamp. The challenge was that the
previous packaging looked very mass-driven and did not justify its price
tag. Thus, we had to make the bofttle look more in the league of leading
competitors like Maaza, Slice, Frooty and the likes. To achieve this
complete makeover, we firstly created a new logo unit using stylish san-
serif font. The fresh mango fruit, juice splash, and luscious mango cuts

were used to create temptation. To complete the look, we used fresh
blue crystal patftern to symbolise cool drink while creating a stark contrast
with yellow. Et Viola! We goft the perfect brand new look.

Brand identity
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Dxveool

PACKAGED DRINKING WATER

REVIVE  RECHARGE

REVIVE ,.,// RECHARGE R
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Campaign
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PACKAGED DRINKING WATER
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PACKAGED DRINKING WATER
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PACKAGED DRINKING WATER

A DUSLITY FRODUCT 8Y

SHELKE

GROUP

~ RECHARGE

LIVE NON-STOP

Campaign i ﬂKVEI][ll

PACKAGED DRINKING WATER
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Mahalgbamrut“

The -
\ }:(:Afh'bimbﬂf
BcRbEeEhomruT - a fresh entrant in the herbal hair-care market, " @urvedi(_/

wanted us to conceptualise their brand positioning and campaign. Y- b -~ e
A brand that was facing a huge competition from established 7 B
brands like Patanjali, Lotus Herbals, Ayur, Keo Karpin, Indulekha and N S

likes, had to break the clutter and own a unique mind space.

We observed a peculiar patftern in which most ayurvedic products
advertised their products - a fradifionally dressed woman, sages,
dried herbs in a mortar, etc. We wanted to give it a new-age look.
Thus was born the campaign 'Fashionably ayurvedic'. Through this
campaign we inspired our consumers to keep trying newer fashion
and styles. The underlined message was to undo all the damages
done by fashion with our herbal (ayurvedic) products. The look and
feel of this campaign was kept modern and trendy fo appeal fo
diverse target audiences.

Campaign
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B&Heks o leading builder in Bangalore. Brigade Exotica is one of the Sisibomtanidid
premium offerings. It was one of the tallest buildings in Bangalore but

was located in an area which though in proximity to the commercial
hub, was still not fully developed. We therefore had to position it for
those who have arrived in life, are confident of themselves and
are able to see the future growth potential. We also had to highlight
the height of the building and hence showcased it through a hot air
balloon floating at a lower height.

AHamee ta the ATt in el

BRIGADE
EXOTICA

Real
estate
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Quite a few yearn for it,
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3,4 & 5 BEDROOM 35 STORIED

PREMIUM RESIDENCES TWIN TOWERS. LUXURY APARTMENT
STARTING 21.56 CRORE' TALLEST IN BANGALORE. PROJECT OF THE YEAR BRIGADE

1800 102 9977 | BrigadeExotica.com

tempest

HIGH LIFE FOR
THE HIGH FLYERS

EXOTICA

QLD MADRAS ROAUD

cnmeni
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Websites

Mobile Websites

Email Marketing
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A start-up venture by Invizo Technologies
A family based app with 8 different modules
Name, Logo and Positioning developed by us

Handling 360 degree branding and communication - mainline and online for Elivio
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elviey

( : HALLENGE: Create a Social Identity and help the brand from the launch

till now through its lifecycle

T oo 'i yGO gA|deS 'is GYOII

X Successfully launched the app and brought in followers
R ESULTS: 2 50k FB likes and More than 20K downloads
X FB 21% traffic and 50% by Blog
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myEspace

¢¢ Today is just tomorrow
(n the making. Make Good’

——
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Safe for always. With you always.

#QuoteoftheDay

one app | one family | one account | eight independent users.

elivigr

Ya)
education

eLjyig-‘}‘

home
management

——»nQp o

A S

Elivio analyse
your progress...

Elivio helps,;/
manage your home,

Helps you
plan better.

And keep your keep in order...

one app | one family | one account | eight independent users.
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Sessions

594
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» Face Book brought
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297
N NV " POy PO

L. Session Duration

00:02:23
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Fageviews

2,291
A M A A

Bounce Rate

30.98%
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Choosing the

right home for yourself

elvigy

elvi

CAVING AND
SPENDING
LESSONS

FOR CHILPREN

elvig

Basics of the

»  DifferentTypes of
I!I Bank Accounts
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2 Simple Steps to Stay Fit

We women always find ourselves in the middte of a never ending "To Do List” Be it the
office deadlines, the piling household chores or the pending grocery shopping.
And, if children’s examns are around the corner, or the domestic help is on a day
off. even taking out an hour for fitness simply becomes impossible.

Mostly. all we do about exercise, diet plans and fitness regimes is blarme our time
crunch and carry on living slack. That’s got to change.

So, this Women's day let’s prioritise!

T ™ Give
iabetes
the foot!

= Your feet need special care if you have diabetes.
ﬁ Stay a step ahead with 10 easy
- foot care tips, this world health day.
~a
Medaste

Gently wipe off the water
(pssst... Don't forget the )
skin between the toes)

Wash your feet everyday

=)

with warm water
g

Lx:tsntglnzz:rm you:;‘j%tm Cut your nails carefully

Examine your feet

everyday and don't trim [} Walking barefoot is
comns or calluses by & big no no.
yourself. Get help from doc.

D7 Always wear clean socks

Use diabetic footwear

Check your shoes before

wearing them for pebbles, ] D Get your foot examined
pins or anything that might at regular intervals.
hurt your foot.

elvier

U elavmens



TO KEEP TRACK OF YOUR HEALTH IS
TO KEEP YOUR HEALTH ON TRACK.

tempest

THE TIME LOST LOOKING
CAN SAVE LIVES.

Digitize your medical records today.




eliviolittleleos

=eliviolittleleos "t

=eliviolittleleos

elivier
LITTLE LEOE®

Your child’'s
drawings on
your walls
are infinitely
more valuable
than the WG“S_.,

B €

a1 2y

LT L E L E©

WEEK IS HEREI
APRIL 24 28TH, ON FB/ELIVIO

elvier

LETTILE LEOE

elivier

LITTLE LEOS

Keshav's amazingly
readlistic pencil drawing

Vidhusi Mittal Keshav Gupta
(Age Group 4-8 urs) | ecial Mention)

e e, -

Results to be announced on Friday

Cheers to the winnersl
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R Launched by Magarpatta City in alliance with

farmers of Nanded Village, Near Khadakvasla,
Pune

X It’s a 700 acre city

R Our client since 2009



\ .
banded Clt)’, Pune
The Maximum City

< : HALLENGE: Product focus towards young couples

Ads

T oo 'iYOlI yGO Adgsle 'i

R ESULTS: X Engagement on the FB Page increased by 300%



Up to 31st March 2016

LIKE our facebook page

CLICK a pic of the woman who inspires you
CAPTION it by saying why she inspires you
UPLOAD it with #nandedcitywomensday
WIN exciting gifts

Women's Day Campaign

Upto 31st
March 2016

Up to 31st March 2016

LIKE our facebook page
CLICK a pic of the woman who inspires you

CAPTION it by saying why she inspires you
P —

UPLOAD it with #nandedcitywomensday

.Vﬂ V
TWe f \
f » v \

#nandedcitywomensday

J\andcd City

Don’t teach your daughters
not to go out at night.
Teach your sons not to look
at them that way.

#nandedcitywomensday

Upto 31st March 2016

LIKE our facebook page

CLICK a pic of the woman who inspires you
CAPTION it by saying why she inspires you
UPLOAD it with #nandedcitywomensday
WIN exciting gifts



One small drop can start a ripple.
Your one decision to pledge can start a wave of change

Save Water Before it's too Late!




(@ptdc.

X Andhra Pradesh Tourism Development Corporation
(aptdc)

X Primarily objective was to promote destination and
aptdc resort on digital platform

< Won ADEX Gold Award for best social media

campaigns ‘\



@ptdc.

< : HALLENGE: To generate inferest among viewers while promoting various

destinations and all Haritha Resorts

T oo “Yﬂu yGO gle B

R ESULTS: Engagement increased over 400%




Website

Notifications

@

ADHRA PRADESH
TOURSM DENELOMMENT CORORTION

2
'ﬂn &3 CLICKHERE ~ P | | & APTDC VIDEOS P
o, | |

APTDC Packages and Hotels can be booked at E Seva Centres of Hyderabad.

BOOK ONLINE - LORD BALAJI DARSHAN AIR PACKAGE BY APTDC IN ASSOCIATION WITH SPICEJET

Fun, hassle free travel begins here. Explore to find out how.
_—yoT

F:3 Key Destinations

A single Darshan of the revered God -
Tirupati Balaji, makes this trip worthwhile.

Blog

May 8th 2011

Lorem ipsum dotor st amet, cansecietuer adipicing eit. Aenean [
commado ligula eget dolor. Aenean massa. Cum socis natogue

Donec quam fell, ultries fec, pellentesaue eu, pretom quls,
. Nl consecuat masss s énim. Donec sede Justo, rgits

May 7 2011
8 |

May stn 2011

Lorem s door 8 aoe; conscitvr adlcing i, Aoy <

e ks o S e e T s sl

o T ke e, e oo vy it

som cracquat massa quis enim. Donec pede Justs, friagi | 7 ]

May s5th 2011

Lorem ipsum dolor 5t amet, conss et A

commosa e eoel G e oy /a8

Denatoue vt magns ot s ms. ;
retm aus,

Bone aoam fes, ec. b
sem. Mol conseauat masse auts e, 0, it



facebook

Andhra Pradesh Tourism

i Twitter

To connect with Ardiea Pradesh Tourism, sign up for Foacebook today.

Cmem

AndhraPradeshTourism
aptdcOFFICIAL

-
@ Gptdc

id <> . 58
w406 m \

e
Follow AndhraPradeshTourism

-
Tweets

AndhraPradeshTourism
1 posted 4 photos on Facebook in the album "Inauguration of the
APTC FAOY.LH

C Information and Reservation Office” ft

AndhraPradeshTourism
ter of Tourism and i Vatt Vasant Kumar
inaugurates the APTDC Information and Reservation

>

e g
P R, o AndhraPradeshTourism
e Now you can get all the inform: regarding tourism in AP at

Shilparamam APTOC launches fts new Information... fo me

8 View phot

®
AndhraPradeshTourism

1 posted 2 photos on Facebook in the album "Heritage on
Wheels* f me/1 Jgh

AndnhraPradeshTourism
Now I T than ever to have a darshan of Lord
Venkateswara at Tirupati APTOC and SpiceJet join hands to 1t

@

TravelMOl
Catch the glimpse of Top Ten #Tourist #Destinations here: bit
mam  /amgXF




CGL

Celebrity Cricket League

< HALLENGE: Create engagement on social media for CCL

Ads

T oous: nYﬂu ,GO A@e n

% Increased Facebook Fan activity by 1000%
R ESULTS:

X Increased engagement and viewership to over 1 million
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Social Media
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CEL

Celebrity Cricket League

Ivberactions s Cotsh

41,508 45,225 4,453,060

Pags Contint Fas bk

Engagement on CCL's facebook page improved by 1000%. We created exciting Facebook offers
and games that kept the target audience engaged for longer and improved interaction on the
page as well.
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Social Media
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Video Marketing

vimeo

Saarrthi
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& SAARRTHI

www.saarrthigroup.com

Statistics

BEFORE
2,796 people visited this site
B New Vate B Revuneg Vst
Van Ungue Visten Pajesens
3,416 2,796 1,977
NS A AN e I NP NPT N\ oS e S
Pages ! Vaa Ay Vit Dunston Bounce Rate
3.51 00:03:17 37.24%
e e o St W
% Yorw Vints
75.73%
AFTER
7,927 people visited this site
B New Viatse B Retomny Viatee
Viaty Ungue Vasin Pagroaen
10.144 7.927 36,248
Bt e d R e T et
Pages I Vit Ay Vol Durstion Dosce Rute
3.57 00:03:22 22.67%
LV R N U— WAL N, A AN
N ligw Vigty
74.89%

e s e .




& SAARRTHI

www_saarrthigroup.com

Acquisition

Acquisition Behavior Conversions Al Qoss v
Visits 4 % New Hew Visits Bounce Pages / Avg. Viait Goal Goal Goal Value
Visits Rate Visit Duration Conversion Completi...
10,144 74 89% 7597 24 67% 357 00.03:22 361% 366 $0.00

Orgame Sesrch 393 [N «2% 1N 0.00%
Referral 1255 I} 5% |G are% i
Pad Search | ss0s% |GG s59% [
| oo 2
' oo I 0%




& SAARRTHI

www_saarrthigroup.com

Google Analytics

BEFORE

® Vists

200
Sunday, July 28, 2013
= Vists 87

Jis 1S Nl 22 »0

AFTER

® Visds

<00




Facebook Insights

W 1M 1Q
=

9 SAARRTHI
www.saarrthigroup.com
| Start:  1/11/2013
End: | 26r2014 [8)

Daity data is recorded in the Pacific time zone
/\ ha A i
‘ A 4 ‘\ £\ i w | - . A 4 f . \ A
Y A / \'\"\—" P it B \‘.;“ N o /A'\‘\ F . -’\ S g2 -
Organic M Paig BENCHMARK
Compare your average
parformance aver tima.

Organic

Post Reach
The number of people who saw your posts.
Pald




& SAARRTHI Anaytcs

www_saarrthigroup.com

Facebook Insights

All Posts Published
30 Cclober 201310 27 January 2014

Reach OrganécPale | v | Bl PostClicks B Likes, Commants & Shares  w

Published ¥  Post Type Targeting Reach Engagement Promote
070172018 § VISIU wWaw. SAMIIhIgroup com 106 more details about ; 3 | m
1632 Curren ang upcoming projocts = @ L 1
06012015 BEM Timeline Photos = 15 4] -
1840 = a 175 3 . vl Boost
060172014 IE Saanthi Geoup's cover photo I 6 [

g & t
Soi86 u (] %) 55 o | ol Boost
?zp.mou :V. Saanthi Geoup helps you pick e right propenty © @ 563 ts [. Nt
02012016 "3 _ AQuick Summary of all the peojects launchied by S @ 86 1 107 N ol Boost
13:14 «m  Saamthi Geoup In 2043 27 2] =
020172014 A Quick Summary of 3ll the peojects launched By 1 17 B
1312 9 Saanthi Group in 2013 & 9 b ¢ | b
33!12{2013 . Wish you 3 h3ppy new year = @ 208 2”: : =




QSAARRTHI

www.saarrthigroup.com

BEFORE
Stats Day 1
Google Page Rank 2/10
Incoming Google Links | 2
Incoming Yahoolinks | 0
Incoming Bing Links 0
PagesinGoogle Index | 163
PagesinYahoo Index | 34
PagesinBing Index 33
Listedin DMOZ Not found
Alexarank 2,606,513
Sites Linking In 2

AFTER
Stats Today
Google Page Rank 3/10
Incoming Google Links | 2
Incoming Yahoolinks | 0
Incoming Bing Links 0
Pagesin Google Index | 265
PagesinYahoo Index | 59
PagesinBing Index 59
Listedin DMOZ Submitted
Alexarank 761,326
Sites Linking In 73

SEO




& SAARRTHI
www.saarrthigroup.com | SearCh QuerleS

SEO

&

BEFORE

Quenes Wimprossions B lucis
1 4,500 1,000
Dgfapng 730 Drvigiing 300
3:0—0—\//\\/\_/\\/\//\/
[} = \ | )

AFTER

Querios W imgeossicns M Clicks
190 22,000 5,500
Drspianng 6500 Dsplayng 2.000
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Via Midano Hyderabad
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@ Badruka

Email Marketing

tempest

ARE YOU THE NEXT
INFRASTRUCTURE HOTSHOT?
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\RE YOU THE NEXT
NFRASTRUCTURE HOTSHOTY
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© Badruka

Email Marketing

ARE YOU THE NEXT
INFRASTRUCTURE HOTSHOT?

~

\RE YOU THE NEXT
NFRASTRUCTURE HOTSHOTY
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RAMOT

Eelel =M 1=

Land of a million dreams

Email Marketing

RARIOT
Be a Super Hero
[ravel Agent.

Mabe e most of
Ramop Fam Coy extravagioys

B % Bea Super Hero
. I'ravel Agent.

i in hess Sutads st b part of e Ramep P City eebavaganis’

Pt e [ J -
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Be a .\upu'.ﬁﬁv- 1
Travel'Agents




cL

Cefebvity Cricket League

Email Marketing




thank you
feel free to call us

tempest

Rekha Oswal +91 80 08 55 61 39

redcarpet@tempestadvertising.com
tempestadvertising.com

n mu copyrights 2017 tempest advertising pvt. Ltd.



