
WE 

ARE 

Since 1998 







Based in India, 
we are headquartered 

in Hyderabad with branches 
in Pune and Bangalore. 



Create Advertising 
that will make people’s  
lives better. 

Our 
C O R E   P U R P O S E 



 Absolute transparency 

with our employees, 

clients and suppliers. 

 

 Importance to relationship 

based on trust and  

mutual respect. 

 

Freedom to Innovate. 

  

VALUES WE LIVE BY 



In addition, Tempest services over 30 clients across three branches 



MARKONE 
BRAND ADVERTISING 

ASSETONE 
HR BRANDING  

DIGITAL DNA 
DIGITAL MEDIA SERVICES 

FAHRENHEIT 
EVENT MANAGEMENT 

SAMBANDH 
CRM SERVICE 

Our Services 



Our Team 

Turab Lakdawala 
 Managing Director 

IIM-A graduate 

Began his career with Hindustan 

Unilever 

Specialist in Brand Planning 

Past Experiences in Agriculture 

and FMCG 

A CRM pioneer since 1998 

Rekha Oswal 
General Manager - 

Operations & Digital Media 

Marketing & Advertising post 

graduate 

Began her career with CitiGroup  

Been with Tempest since 2009, 

she always gets the job done 

Awards: 1 Best Employee, 1 Most 

Responsible & 1 Best Branch 

Anuja Paralkar  

Head of Operations, Pune      
 
Management Graduate and alumni 

of Xavier Institute of Communications. 

15 years of experience working with 

brands like Fair & Lovely, Colgate 

Palmolive, UltraTech Cement, Marico 

and the likes. 

 

Past agencies Lowe Lintas and 

Rediffusion Y&R. 

Winner of Effies for 2 of Fair & Lovely 

case studies. 



Our Team 

Abhishek Jana 

Business Head, 

Bangalore 

12 years of experience in 
marketing & international business 

Past Exp: Symrise(One of the 
world’s largest F&F Company, 

Worked with MNC’s for product 
development across Asian 
countries  

Past Clients: PEPSICO, NESTLE, 
INDIA/ SRI LANKA/ BANGLADESH, 
DANONE, BACARDI, DABUR 

Abhijeet Mankar 

Creative Director- 

Art 

12 + Years of Advertising 
expertise 

Past Exp: Mudra, UTV, 
Purple Focus, Paradigm 

Brands: Tata Motors, Bajaj 
Alliance, Nokia, Audi, 
Mitsubishi, RadioCity 

Awards: 2 Abby’s  & 
Creative Director Of the 
year(2014) 

Abhijeet Mehta 

Creative Director-

Copy 

Associated with Tempest for 
over 5 Years 

Brands: Aditya Birla, Wipro 
BPO, Kirloskar, Eicher, 
Hathway 

Created Multiple Path 
breaking Campaigns for 

MagarPatta, Skybay, Nanded 
City, Melange and more. 

A Passionate Story teller, 
foodie and an aspiring 
Standup Comedien 



Venugopal P 
Senior Manager – Finance & 

Accounts 

M.Com with 19 years at 

Tempest, he lives and breathes 

the Tempest brand 

Prior Experience with TCS 

Prashanthi A 
Media Manager 

20+ years with Tempest, she is a 

veteran at Tempest and is 

omnipresent here 

Prior Experience with companies 

like Siddharth agencies, Srinivasa 

Enterprises 

Awarded the Best Negotiator and 

most dedicated employee at 

Tempest 

Manupriya Bali 
Assistant General Manager – HR  

Post her MBA, MPM, PDHRD, she is 

currently pursuing research in 

Employer Branding 

18+ years experience in Human 

Resource function, she is a T3 

certified trainer and ISO certified 

auditor 

Past Exp: Nuance, Jindal, Apeejay, 

Glocal HR, GITAM 

Associated with companies like 

ICICI Securities, Cargill , etc. on 

Employer Branding initiatives 

OUR TEAM 



SNAPSHOT OF OUR 

PORTFOLIO 



Project Focus 

• Located in Pune 

• A city developed by 110 farmers is 

today a worldwide model for 

inclusive development. 

• A 410 acre city 

MEGA PROJECTS INTEGRATED CITIES 

Realty 

OUR CLIENT SINCE 1999 



Realty 



Realty 



Anniversary Celebration 

• Magarpatta was established on the 3rd of December, 

1999.  

• Every year Magarpatta celebrates this day by re-

dedicating itself to the reason why it was established. 

• In Dec. 2018, on entering its 20th year, Magarpatta 

rededicated itself to work for People with a Purpose to 

ensure all round Prosperity. 

Campaign in Press, 

Outdoors and Digital 

Media 

Realty 

OUR CLIENT SINCE 1999 

MEGA PROJECTS 

INTEGRATED CITIES 



 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.youtube.com/watch?v=-3wX54ajOA0 

Anniversary 

Celebration 

• A presentation in the form 

of a multi-media 

presentation was posted 

on their website and on 

Youtube to highlight the 

company’s achievent. 

Realty 

OUR CLIENT SINCE 1999 

MEGA PROJECTS INTEGRATED CITIES 
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Launch Campaign 

Realty 

 
THE CHALLENGE 
The project  on Sinhagad road & Nanded city  

not being a popular location  amongst 

Hinjjewadi, Magarpatta and other upcoming 

areas.  

THE SOLUTION  
To create a big bang by bringing out the 

largeness of 700 acres & positioning it as a 

changing face of Sinhagad road  

THE RESULT 
1000 + ENQUIRIES 
Delivered 7000 apartments | 

95 towers | 6 neighborhoods 

yet to come 

THE OBJECTIVE 
To highlight Nanded 

City as an upcoming 

township of 700 acres 

700 ACRE CITY. OUR CLIENT SINCE 2009 



Realty 



Realty 



Realty 



Realty 



Realty 



The Nanded City Tabloid 

Realty 

 
THE CHALLENGE 
To generate enquiries from Magarpatta 

and Nanded City vicinity 

THE SOLUTION  
Instead of giving a print ad we created a tabloid 

with the same look and feel to give each and 

every unique detail of the project. This was 

distributed at Magarpatta, seasons , noble 

hospital and other surrounding areas 

THE 

RESULT 
100+ ENQUIRIES 

 

THE OBJECTIVE 
To highlight why the 700 acre 

township is a smart 
investment opportunity  

700 ACRE CITY. OUR CLIENT SINCE 2009 



Realty 



Brigade is a leading builder in Bangalore. Brigade Exotica  is one of the 

premium offerings. It was one of the tallest buildings in Bangalore but 

was located in an area which though in proximity to the commercial 

hub, was still not fully developed. We therefore had to position it for 

those who have arrived in life, are confident of themselves and are  

able to see the future growth potential. We also had to highlight the 

height of the building and hence showcased it through a hot air 

balloon floating at a lower height. 

The 

BRIEF 

Realty 

Real 

estate 



Real 

estate 



Real 

estate 
Installation billboard 



Re launch of At No.7 
Hyderabad Project 



Realty 

The Nanded City Tabloid 

SAARRTHI GROUP 
Rebranding  & New Look 



Realty 

The campaign 
began with 
creating a new 
identity for the 
company. 
 
The new identity 
was launched 
using only 
outdoor 
hoardings. 



Realty 

https://www.youtube.com/watch?v=ssPtCGKqzUk 

An AV was 
produced 
highlighting the 
core values of the 
organization while 
showcasing their 
projects across the 
city 

https://www.youtube.com/watch?v=ssPtCGKqzUk


Realty 

A new 
website 
was 
designed as 
part of the 
rebranding 
exercise 



Realty 

REDEVELOPMENT DiVISION OF 

SAARRTHI GROUP 



Realty 

Stellar – Commercial Space,  

launch Ad 



Realty 

Stellar – Commercial Space,  

launch Ad 



Realty 

Stellar – Commercial Space, 

Website 



Realty 

RACHANA CORPORATE 

CAMPAIGN 

 
THE CHALLENGE 
Rachana Lifestyle had been in the 

Pune Market for the over 3 decades 

but was relatively unknown 

THE SOLUTION  
We suggested them to do a 

corporate campaign taking their 

philosophy ahead 

THE RESULT 
• 100+ enquiries on their existing projects 

• Presently known by the Puneites as one 

of the prominent builder in the city 

• Increase their client base by 100% 

THE OBJECTIVE 
Have a greater market reach. 

Create newer customer base by 

showing market presence. It was 
time to reinvent it’s band image 



Realty 



Realty 



Realty 

LAUNCH Campaign 



Realty 

Billboard Campaign 



Realty 

BELLA CASA SITE OFFICE 

BRANDING 



Realty 

Marina Skies by 

Cybercity 
Launch Campaign 



Realty 

Teaser Campaign 



Realty 

LAUNCH Campaign  



Government of Telangana 

 

The BRIEF 

 

On the 2nd of June, Telangana celebrated its  

4th Formation Day. 

 

Our task was to publicize the achievements under  

the current Government across India. 



Government of Telangana 



 

 

The BRIEF 

Endress + Hauser wanted to creatively communicate 

 its range of measuring equipment. We created a 

memorable campaign to showcase their capability  

in measuring temperature, wind speed, rate of 

water flow and underground depth. The campaign  

was very well received by the target segment. 



 

 

 

 



Hospitality 

Le Meridien, the iconic hotel of Pune, was being 

taken over by Sheraton Grand. The objective was to 

communicate the same to the masses. 

It was decided to put Sheraton Grand and Le 

Meridien on the same pedestal, hereby retaining the 

emotional connect that people had with Le Meridien 

and bringing about a new experience with Sheraton 

Grand. The striking visuals along with the headline 

“Only the best can replace the best” helped us to 

achieve the desired result.  

 

The BRIEF 



Launch 

campaign 



Launch 

campaign 



Launch 

campaign 



Launch 

campaign 



Magazine 

Ad 

& Poster 



Le Merdien, Pune, an iconic 5-star hotel in Pune had just been taken over by the 

international brand  'The Sheraton Grand'. With the change of guards, the 

respective restaurants were also undergoing a renovation and were to be 

relaunched. Bene Italian Kitchen, what was earlier Favola, was to be branded in the 

Pune market as a restaurant that would serve authentic Italian delicacy. While all 

other local brands had their presence it was esentially to make our presence felt.  

 

The idea was to use Italian food items and connect it with a historical monument of 

Italy that people could easily identify. Hence we created a unique visual 

identity.The headline was deliberately kept short and a word was coined that could 

mean "Enjoy delicious Italian cuisine", thus "It's Italicious!" 

The BRIEF 

Launch 

campaign 



Launch 

campaign 



Launch 

campaign 



Launch 

campaign 



Mastana Mango drink, yet another brand falling under Shelke 

Beverages, needed a packaging revamp. The challenge was that the 

previous packaging looked very mass-driven and did not justify its price 

tag. Thus, we had to make the bottle look more in the league of leading 

competitors like Maaza, Slice, Frooty and the likes. To achieve this 

complete makeover, we firstly created a new logo unit using stylish san-

serif font. The fresh mango fruit, juice splash, and luscious mango cuts 

were used to create temptation. To complete the look, we used fresh 

blue crystal pattern to symbolise cool drink while creating a stark contrast 

with yellow. Et Viola! We got the perfect brand new look.  

The 

BRIEF 

FMCG 

Brand identity 



Packaging 



POS 



Promotions 



Oxycool is a packaged drinking water brand falling under the 

brand umbrella of Shelke Beverages. The challenge presented 

to us was total restructuring of the brand, right from positioning, 

branding, tonality, to design language. Thus was born the 

campaign 'Revive. Recharge.' The campaign was an offshoot 

of Oxycool's newly crafted brand positioning 'Live Non-Stop' - 

which elaborates the importance of water as an essential 

element for survival and fuses it with the goodness and purity of 

Oxycool packaged drinking water. The clean layout, bold fonts 

and fresh colours blended the big idea into an eye-catching 

piece of communication.  

 

 

The BRIEF 

Campaign 



Campaign 



Campaign 



Mahakeshamrut - a fresh entrant in the herbal hair-care market, 

wanted us to conceptualise their brand positioning and campaign.    

A brand that was facing a huge competition from established 

brands like Patanjali, Lotus Herbals, Ayur, Keo Karpin, Indulekha and 

likes, had to break the clutter and own a unique mind space.          

We observed a peculiar pattern in which most ayurvedic products 

advertised their products - a traditionally dressed woman, sages, 

dried herbs in a mortar, etc. We wanted to give it a new-age look. 

Thus was born the campaign 'Fashionably ayurvedic'. Through this 

campaign we inspired our consumers to keep trying newer fashion 

and styles. The underlined message was to undo all the damages 

done by fashion with our herbal (ayurvedic) products. The look and 

feel of this campaign was kept modern and trendy to appeal to 

diverse target audiences.  

The BRIEF 

Personal care 

Campaign 



Campaign 



campaign 



campaign 



campaign 



CASE STUDY 
Novotel  

SINCE 1998 



CHALLENGE 

Novotel  didn't need any 
introduction in Pune. They were 
quite well known but the 
promotions they were doing before 
that for their festivals/events were 
falling quite flat. We tried to lease a 
new life in the posters by coming 
up with different visual treatments 
to attract more eyeballs. The 
following posters were created for 
different events/activities of theirs.  
 
 















CASE STUDY 
Ecozen  

SINCE 1998 



CHALLENGE 

Ecozen solutions is an energy 
focussed company that provides 
renewable energy based products. 
Their products Ecotron and Ecofrost 
use solar energy in agricultural 
sector.  
Ecotron is a flagship solar pump 
controller while Ecofrost is a 
portable solar powered cold 
room(cold storage).  
The idea was to make these 
products more interesting and give 
them a visual identity that makes 
them stand out. 
  
 
 







CASE STUDY 
Wet n Joy  

SINCE 1998 



CHALLENGE 

Located in Lonavala, Wet N Joy was 
getting stiff competition from quite 
a few other national players. We 
thought of changing the look and 
feel of the communication by not 
focussing on rides but focussing on 
the time one can spend there. The 
following two seasonal ads: One 
during summers and the other 
during the monsoon resulted in 
huge footfalls. We took a "Hinglish" 
approach and created visuals that 
garnered eye balls.  
 
 
 













Corporate 
Identities 















Digital 
Marketing 



Email Marketing 
Mobile Websites 

Websites 

RWD 

SEM SEO 

Inbound Marketing 

Social Media Campaigns 

Analytics Ecommerce 
Hosting Services 

Consulting 

Services 



Websites 







Engagement on CCL’s facebook page improved by 1000%. We created exciting Facebook offers 
and games that kept the target audience engaged for longer and improved interaction on the 
page as well. 

Analytics 



SEO 



SMM 



Hosting Service 
 

 

We provide the most robust and secure hosting services to make sure 
your websites are always running at their highest efficiency. 

 

Faster loading times 

Better SEO 

Secure 

 

 



Agriculture :          PHI Seeds, Xylem Seeds, Harvest Plus 

Automobile :  Orange Auto, Varun Motors, Phoenix Motors 

Education :  Badruka, MANAGE, SQL Star 

Government: Eden Square, Golden Mile, HMDA, TSIIC, COI, 

    RWSS, TSTPC 

Hospitality :  The Park, Butta Group, Quality Inn, 

    Taj Blue Diamond - Pune, Deccan Harvest, Ellaa Hotels, 

  The Gathering, Times Square, Via Milano, Urban 

  Asia, Eat India Co. 

IT/ITES :  Siebel, Applabs, Geometric, Persistent, PTC,    

  Honeywell, Ctrl S 

Industrial :  Amara Raja Batteries, Waxoyl, Endress and  

    Hauser, Avanti Feeds, Samuha, HIL  

MNCs :  Pepsi, Castrol, Godrej Pillsbury, Schott 

NGOs :  Confederation of Voluntary Organizations,  

    Mahila Sanatkar, NIRD 

Pharma :  Shanta Biotech, Dr. Reddy's, Bharat Biotech,  

    Vichows 

Healthcare :   Global Hospitals, Mediciti Hospitals 

Real Estate : Magarpatta City, Nanded City, Mantri Group,  

    IVRCL-A&H, Manjeera Group, Ozone, Ramky  

    Estates, Ananya, Saket, Saarthy Group  

Retail :  Hastkala, Silk Museum, Access2Future, P  

    Satyanarayana and Sons 

Tourism :  AP Tourism, Ramoji Film City, Lahari Resorts 

ALSO WORKED WITH 



redcarpet@tempestadvertising.com  

THANK YOU 

FEEL FREE TO CALL 

US  

copyrights 2019 tempest advertising pvt. Ltd. 

Anuja Paralkar: +91 97 67 89 79 11 (Pune)  

Rekha Oswal   +91 80 08 55 61 39 ( Hyderabad) 

Abhishek Jana +91 96 11 41 93 27 ( Bangalore) 

www.tempestadvertising.com  


