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Based in India,
we are headquartered

in Hyderabad with branches
in Pune and Bangalore.



Create Advertising
that will make peoples 
lives better.

Our
C O R E   P U R P O S E



Absolute transparency
with our employees,
clients and suppliers.

Importance to relationship
based on trust and mutual respect.

Freedom to Innovate.

Absolute transparency
with our employees,
clients and suppliers.

Importance to relationship
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Freedom to Innovate.

VALUES



Tempest is the only Indian Advertising agency to have co-
established

an international agency network with it’s presence in the 
Americas, Europe & Asia 





MARKONE
BRAND ADVERTISING

ASSETONE
HR BRANDING 

DIGITAL DNA
DIGITAL MEDIA SERVICES

FAHRENHEIT
EVENT MANAGEMENT

SAMBANDH
CRM SERVICE

Our Services



Our Team

TURAB 
LAKDAWALA
MD& FOUNDER

IIM-A graduate

Began his career with 

Hindustan Unilever

Super Specialist in Brand 

Planning

Past Experiences in Agriculture 

and FMCG

A CRM pioneer since 1998

REKHA OSWAL
GM- OPERATIONS 

Marketing & Advertising post 

graduate

Began her career with 

CitiGroup

Been with Tempest since 2009, 

she always gets the job done

Awards: 1 Best Employee, 1 

Most Responsible & 1 Best 

Branch

Benitta Jacob
HEAD OF OPERATIONS PUNE
Alumni of Symbiosis & Indira Institute 

of Management

Past Exp: O&M, Soho Square,             

Mc Cann & FCB Ulka

Brands: Reliance, Loreal, Jet 

Airways, Johnson & Johnson, IPL-

KKR, Indian Super league,

Awards: 3 Effies, 1 Cannees, 1 Clio, 

1 London International awards



Our Team

ABHISHEK JANA
BUSINESS HEAD

12 years of experience in 

marketing & international 

business

Past Exp: Symrise(One of the 

world’s largest F&F Company,

Worked with MNC’s for product 

development across Asian 

countries 

Past Clients: PEPSICO, NESTLE, 

INDIA/ SRILANKA/ BANGLADESH, 

DANONE, BACARDI, DABUR

ABHIJEET MANKAR
CREATIVE DIRECTOR- ART

12 + Years of Advertising 

expertise

Past Exp: Mudra, UTV, Purple 

Focus, Paradigm

Brands: Tata Motors, Bajaj 

Alliance, Nokia, Audi, 

Mitsubishi, RadioCity

Awards: 2 Abby’s  & Creative 

Director Of the year(2014)

ABHIJEET MEHTA
CREATIVE DIRECTOR-COPY

Associated with tempest for 

over 5 Years

Brands: Aditya Birla, Wipro BPO, 

Kirloskar, Eicher, Hathway

Created Multiple Path breaking 

Campaigns for MagarPatta, 

Skybay, Nanded City, Melange

and more.

A Passionate Story teller, foodie 

and an aspiring Standup 

Comedien



SNAPSHOT OF OUR 
PORTFOLIO



AGRI EXPERTISE

• RESEARCH

• CORPORATE IDENTITY

• CORPORATE BRANDING

• PRODUCT BRANDING

• BTL ACTIVITY

• EXHIBITIONS

• RADIO

• TVC

20 Years of Market Presence & catered 

to the biggest agri clients



CASE STUDY
• HARVEST PLUS

• UPL

• XYLEM

• PHI SEEDS



.

The 
BRIEF

HarvestPlus is an international organization under the 
CGIAR. It focusses on addressing the issues of 
malnutrition – termed as “Hidden Hunger” amongst 
the bottom of the pyramid by Biofortifying crops.

Tempest has helped HarvestPlus in creating a 
Branding Strategy for use across Asia and Africa.
Tempest has also created promotional campaigns for 
bio-fortified Bajra and Wheat.



BTL 

ACTIVATION



Advanta Limited is a group company of billion dollar agri.-
input Indian Multinational Company "UPL Limited". 

"ADVANTA" is the first Indian multinational seed company 
with a global footprint. In India, THEIR strengths lie in Forages,
Rice, Corn, Millet, SF and Mustard

Tempest has  created standardization  template for Forages.

Tempest has also created promotional campaigns for 
Forages , Rice and Millet







Xylem Seeds is a PHI seeds subsidiary company.  Primarily into 

cotton seeds. Xylem brand shall be promoted as Umbrella Brand with 

the hybrids under it as extension .

Xylem  Gen Next Values + Strong Research Base: Better 

Genetics, Better technology – Better Yield + Reliable, Value for 

Money

Corporate Identity+ Corporate campaign +Product Campaign











Pioneer is the world’s leading developer and supplier of 

advanced plant genetics, agronomic support and services to 

farmers.In India, Pioneer® brand product offerings include Corn, 

Rice, Pearl millet and Mustard.

Tempest has extensively work on all Hybrid products and also 

corporate campaigns for PHI Seeds.

Tempest team did field visit to understand the market in 

Maharashtra and Bihar









HEALTHCARE EXPERTISE

• CORPORATE IMAGE

• TACTICAL CAMPAIGNS

• LAUNCH CAMPAIGNS

• SPECIALTY CAMPAIGNS

• WEBSITES/MICROSITES

• DIGITAL CAMPAIGNS

• EVENTS

20 Years of Market Presence and 

expertise in healthcare



CASE STUDY
• CONTINENTAL HOSPITALS

• MANIPAL FERTILITY

• GLOBAL HOSPITAL

• DR.REDDYS LAB

• BHARAT BIOTECH

• SHATHA BIOTECH









THE BRIEF

Multi-agency pitch on promoting and 

branding Global Hospitals, and create a 

imagery of multi- super specialty 



















THE BRIEF
FHPL is one of the foremost Third-Party Administrators in the 

health insurance sector of India. FHPL, through its dedication 

and commitment delivers quality services to all channels of 

healthcare industry right from insurance companies, hospitals, 

policy holders to corporate houses, agents and brokers. 

The objective here was to completely rebrand FHPL.  They 

wanted to move towards Wellness as they were offering 

services related to wellness. We therefore had to reposition 

FHPL as a brand and position it with where they actually 

wanted to be in the future.

Healthcare

Healthcare



Old logo

New logo



Healthcare

Healthcare

Teaser emailers



Healthcare

Healthcare

Revealer emailer



Healthcare







REALTY EXPERTISE

• MEGA PROJECTS INTEGRATED CITIES

• GATED COMMUNITIES

• STANDALONE PROJECTS

• COMMERCIAL PROJECTS

• RETIREMENT HOMES

• PLOTTING VENTURES

• CORPORATE IMAGE

• EXHIBITIONS

• WEBSITES/MICROSITES

• DIGITAL CAMPAIGNS

20 Years of Market Presence & catered 

to over 28 real estate corporates.



CASE STUDY

• MAGARPATTA CITY

• NANDED CITY

• SKYBAY

• SHOBHA DEVELOPERS

• BRIGADE 

• STELLAR

• MARINA SKIES



Project Focuses

• Located in Pune

• A city developed by 110 farmers is 

today a worldwide model for

inclusive development.

• A 410 acre city

MEGA PROJECTS INTEGRATED CITIES

Realty

OUR CLIENT SINCE 1999



Realty



Realty



Launch Campaign

Realty

THE CHALLENGE
The project  on Sinhagad road & Nanded city  

not being a popular location  amongst Hinjawadi, 

Magarpatta and other upcoming areas. 

THE SOLUTION 
To create a big bang by bringing out the 

largeness of 700 acres & positioning it as a 

changing face of Sinhagad road 

THE RESULT
1000 + ENQUIRIES
Delivered 7000 apartments |

95 towers | 6 neighborhoods 

yet to come

THE 
OBJECTIV
E
To highlight Nanded 

city as an upcoming 

township of 700 acres

700 ACRE CITY. OUR CLIENT SINCE 2009



Realty



Realty



Realty



Realty



The Nanded City Tabloid

Realty

THE CHALLENGE
To generate enquiries from Magarpatta 

and near by premises for Nanded city

THE SOLUTION 
Instead of giving a print ad we created a tabloid 

with the same look and feel to give each and 

every unique detail of the project. This was 

distributed at Magarpatta, seasons , noble 

hospital and other surrounding areas

THE 
RESULT
100+ ENQUIRIES

THE 
OBJECTIVE
To highlight why the 700 acre 

township is a smart
investment opportunity 

700 ACRE CITY. OUR CLIENT SINCE 2009



Realty



Realty

The Nanded City Tabloid

• Sobha Garnet launch campaign

• Sobha Corporate brand campaign

Sobha Developers 
limited



Realty



Realty



Realty



Realty



Brigade is a leading builder in Bangalore. Brigade Exotica is one of the

premium offerings. It was one of the tallest buildings in Bangalore but

was located in an area which though in proximity to the commercial

hub, was still not fully developed. We therefore had to position it for

those who have arrived in life, are confident of themselves and

are able to see the future growth potential. We also had to highlight

the height of the building and hence showcased it through a hot air

balloon floating at a lower height.

THE BRIEF

REAL ESTATE

Realty







Re launch of AtNo.7
Hyderabad Project



Realty

Stellar – Commercial Space,  
launch Ad



Realty

Stellar – Commercial Space,  
launch Ad



Realty

Marina Skies by 
Cybercity
Launch Campaign



Realty

LAUNCH Campaign - Teaser



Realty

LAUNCH Campaign - Reveal



Stall designs we created for our Real estate clients

Realty



Stall designs we created for our Real estate clients

Realty



Stall designs we created for our Real estate clients

Realty



Stall designs we created for our Real estate clients

Realty



Stall designs we created for our Real estate clients

Realty



Stall designs we created for our Real estate clients

Realty



FMCG EXPERTISE

• CORPORATE IMAGE

• BRAND LAUNCH

• BRAND CAMPAIGNS

• TACTICAL CAMPAIGNS

• PRODUCT LAUNCH

• EVENTS

20 Years of Market Presence & worked 

on strong rebranding exercise



CASE STUDY



Mastana Mango drink, yet another brand falling under Shelke

Beverages, needed a packaging revamp. The challenge was that the

previous packaging looked very mass-driven and did not justify its price

tag. Thus, we had to make the bottle look more in the league of leading

competitors like Maaza, Slice, Frooty and the likes. To achieve this

complete makeover, we firstly created a new logo unit using stylish san-

serif font. The fresh mango fruit, juice splash, and luscious mango cuts

were used to create temptation. To complete the look, we used fresh

blue crystal pattern to symbolise cool drink while creating a stark contrast

with yellow. Et Viola! We got the perfect brand new look.

The 
BRIEF

FMCG

Brand identity



Packaging



POS



Promotions



Oxycool is a packaged drinking water brand falling under the

brand umbrella of Shelke Beverages. The challenge presented

to us was total restructuring of the brand, right from positioning,

branding, tonality, to design language. Thus was born the

campaign 'Revive. Recharge.' The campaign was an offshoot

of Oxycool's newly crafted brand positioning 'Live Non-Stop' -

which elaborates the importance of water as an essential

element for survival and fuses it with the goodness and purity of

Oxycool packaged drinking water. The clean layout, bold fonts

and fresh colours blended the big idea into an eye-catching

piece of communication.

The 
BRIEF

Campaign



Campaign



Campaign



Mahakeshamrut - a fresh entrant in the herbal hair-care market,

wanted us to conceptualise their brand positioning and campaign.

A brand that was facing a huge competition from established

brands like Patanjali, Lotus Herbals, Ayur, Keo Karpin, Indulekha and

likes, had to break the clutter and own a unique mind space.

We observed a peculiar pattern in which most ayurvedic products

advertised their products - a traditionally dressed woman, sages,

dried herbs in a mortar, etc. We wanted to give it a new-age look.

Thus was born the campaign 'Fashionably ayurvedic'. Through this

campaign we inspired our consumers to keep trying newer fashion

and styles. The underlined message was to undo all the damages

done by fashion with our herbal (ayurvedic) products. The look and

feel of this campaign was kept modern and trendy to appeal to

diverse target audiences.

The 
BRIEF

Personal care

Campaign



Campaign



campaign



campaign



campaign



HOSPITALITY EXPERTISE

• CORPORATE IMAGE

• BRAND LAUNCH

• BRAND CAMPAIGNS

• TACTICAL CAMPAIGNS

• DIGITAL CAMPAIGNS

• WEBSITES

20 Years of Market Presence & worked 

top 12 hospitality brands



Hospitality

Le Meridien, the iconic hotel of Pune, was being

taken over by Sheraton Grand. The objective was to

communicate the same to the masses.

It was decided to put Sheraton Grand and Le

Meridien on the same pedestal, hereby retaining the

emotional connect that people had with Le Meridien

and bringing about a new experience with Sheraton

Grand. The striking visuals along with the headline

“Only the best can replace the best” helped us to

achieve the desired result.

The 
BRIEF



Launch 
campaign



Launch 
campaign



Launch 
campaign



Launch 
campaign



Le Merdien, Pune, an iconic 5-star hotel in Pune had just been taken over by the

international brand 'The Sheraton Grand'. With the change of guards, the

respective restaurants were also undergoing a renovation and were to be

relaunched. Bene Italian Kitchen, what was earlier Favola, was to be branded in the

Pune market as a restaurant that would serve authentic Italian delicacy. While all

other local brands had their presence it was esentially to make our presence felt.

The idea was to use Italian food items and connect it with a historical monument of

Italy that people could easily identify. Hence we created a unique visual

identity.The headline was deliberately kept short and a word was coined that could

mean "Enjoy delicious Italian cuisine", thus "It's Italicious!"

The BRIEF

Launch 
campaign



Launch 
campaign



Launch 
campaign





FMCG EXPERTISE

• WEBSITES

• MICROSITES

• E-COMMERCE WEBSITES

• DIGITAL CAMPAIGNS

• ADWORDS CAMPAIGN

• SOCIAL MEDIA MANAGEMENT

15 Years of Market Presence and 

ranked among top 10 agency in digital



WEBSITES



Hospitality

•Hartex sells tyres internationally. Owing to the complex 
specifications of tubes, tyres, threads, valves, etc., buyers 
were not able to place their orders correctly, and Hartex 
was suffering losses owing to incorrect deliveries.   

The BRIEF



THE 

CHALLENGE
The orders they were getting were all 

wrong.

OUR APPROCH
We solved the problem by 

implementing a mistake-proof 

specifications submission system 

online for Hartex. 

THE SOLUTION 
We researched all the standard 

specification systems in use, and 

detailed the ordering procedure so as 

to leave no space for interpretation. 

THE RESULT
Buyers were able to communicate their 

correct requirements, and Hartex had 

solved its problem. Alongside, we redid 

the look of the Hartex website, thus 

giving the brand, a new mileage. 

THE WEBSITE 
http://www.hartex.in/

http://www.hartex.in/


THE WEBSITE 
http://www.hartex.in/

http://www.hartex.in/


Hospitality

The website lacked an international look & feel.The
strength of the team needed to be displayed 
interestingly and as it was a creative agency the work 
and services to were to be highlighted in a creative 
way 

The BRIEF



THE CHALLENGE
The earlier website was not interactive 

and the content was uninteresting OUR APPROCH
We created a website highlighting 

strength of people associated with You 

Agency.

THE SOLUTION
Vibrant & upbeat colours were used 

to complement the international feel 

& look.

THE RESULT
We delivered the desired experience 

delivered to the website 

visitors/viewers maintaining 

international standards

THE WEBSITE 
http://www.you-agency.com

http://www.you-agency.com/


THE WEBSITE 
http://www.you-agency.com

http://www.you-agency.com/


Hospitality

Too many icons created confusion. Visitor did not understand 
how to navigate.

Colours were not used in line with the healthcare sector.

The BRIEF

The Old Website 



THE CHALLENGE
Website did not address the key reason to visit 

the site i.e. Couples wanted to have a child.

OUR APPROCH
We created a hierarchy of needs of the patients as follows:

Couples who do not get a child are constantly tense. They need to 

be hand-held with care.

They need empathy 

- someone who understands their need.

- Personal attention

- Reassurance that they are in good hands

- Proof that they are making the right choice

THE SOLUTION 
Highlight the need of the visitor in an understanding 

manner – done through five sliders, right at the 

beginning of the visit:
We complete your world

We nurture your dreams

We give every patient our personal attention

We bring specialty fertility care from Manipal Hospital

We are Recognized

THE RESULT
Walk-ins and referrals increased by over 40%, 

as compared to pervious period.

International business  from the Middle East has 

commenced for the first time.

THE WEBSITE 
https://manipalfertility.com/

https://manipalfertility.com/


THE WEBSITE 
https://manipalfertility.com/

https://manipalfertility.com/


THE WEBSITE 

https://manipalfertility.com/

• SEO

• Link Building Structure

• Enquiry Management System

• Content Management System (CMS)

• Multi System & Multi Device Compatibility

TECHNICAL COMPLIANCE

https://manipalfertility.com/


WebSite

Realty



Realty



Realty



Realty

WebSite



Realty

WebSite



The Brief :

To get quality downloads for 

the App at economical rate 

through digital marketing. 

Improve App Engagement 

and fanbase on social media



Hospitality

THE CHALLENGE
1. Get more download at lesser cost. 2.

Build a genuine Fan-base @ economical

spend. 3. Increase traffic on website @

economical cost. 4. Improve App

Engagements

OUR APPROCH
Mediums used 

1.Google Adwords 2. Facebook Paid Ads     3. 

Blogs      4. contest/offers on social media

SOLUTION
Use 360 degrees digital marketing to 

get downloads at economical rate.

THE RESULT
1. 10,000+ App downloads within 3 months

2. 80,000+ facebook fanbase within 1 year

3. 40% of traffic through blogs

4. 7% of traffic through social media



Social Media POSTS



Contests



BLOG
40% WEBISTE TRAFFIC INCRESED BECAUSE OF THE BLOG



SLIDESHARE
To Attract Professional Customers

Advantages:

• Get a spike in traffic

• Rank better on Google

• Increase your followers

• Generate brand awareness

• Build an email subscribers list



App Engagement Campaign

App Engagement improved in limited budget constrains 

547+ utility transactions

361 new sign ups

383 active users in 2 months

Cost per engagement on facebook as low as 10 paise per engagement.



THE ANALYTICS

➢ 10,000+ downloads in 3 months

➢ Blogs contributed to about 40 % of 
traffic

➢ Social Media contributed to 7 % of that 
traffic



Google Adwords Mobile Ads



Adwords Metrics 

for 1st 3 months

February 

2016          

(Feb 8 – Feb 

29)

March 2016          

(Mar 1 – Mar 

31 )

April 2016          

(April 1 – April 

26)

No. of Downloads 512 4,613 1141

No. of Clicks 3,791 38,505 12,371

Conversion Rate 13.51% 11.98% 9.22%

Google Ad words Analytics during crucial time of launch

Target : 5000 Downloads

Time Period: Feb 8th to March 31

Result:  Total Downloads 5125

Note: We Reached 5000 App downloads on March 24th.



Marina Skies   

The Brief :

Getting more leads for their 

latest project Marina Skies 

through Digital Marketing

Cybercity Builders - Marina Skies



THE CHALLENGE
Launching Marina Skies on Online

Medium

Getting more Leads
Building Reputation Online

OUR APPROCH
Mediums used 

1.Google Adwords 2. Facebook Paid Ads     3. 

Blogs      

SOLUTION
1.Google Adwords-Search & Display 

2. Facebook Lead Generation 3. 

Facebook Page Likes Campaign

THE RESULT
1. With 6 keywords organic search was improved with 3 months 

2. More than 13,000 link clicks during launch

3. 1400 leads received from facebook till date of which 30% 

persons are genuinely interested  .4. 8000+ facebook page likes 

till date



PRODUCT POSTS



PROMOTIONAL POSTS



Blogs



Google Ads



Google Adwords - Report ( September 26 - October 24 )

S.no Campaign Name Type
Audience / 

Impressions
Clicks CTR%

Avg Cost 
(INR)

Total Cost (INR)

1 Marina Skies Launch Display Network 5,202,439 4582 0.09 37.37 171,240.22

2 Gmail Ads Display Network 16,907 2,023 11.97 2.9 5,875.68

3 Marina Skies - Area Wise Search Network 16,404 523 3.19 40.93 21,407.78

4 Generic Keywords Search Network 3,998 174 4.35 48.64 8,463.33

5 Marina Skies - Call only Search Network 24 2 8.33 145.26 290.52

Total 5,239,772 7,304 0.14 28.38 207,277.53



Facebook Ads



Facebook Ads



redcarpet@tempestadvertising.com

thank you
feel free to call us 

copyrights 2017 tempest advertising pvt. Ltd.

Benitta Jacob  +91 97 67 89 79 11
Rekha Oswal   +91 80 08 55 61 39
Abhishek Jana +91 96 11 41 93 27

tempestadvertising.com

(Pune)

(Hyderabad)

(Bangalore)


