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Mission : Make people’s lives better

www.tempestadvertising.com



*

“ Tempest Manpower : 40 people across 3 locations

»
*

*

Iribe Global Manpower: 1700+ people across 48 locations

L)

%

Senior Management: More than 150+ years cumulative experience

*

% Team Background : Banking, Engineering, Interior Design, Agriculture,
Construction, MNCs, Software, Film Making

L)

www.tempestadvertising.com






Current Positioning: Care for life

Business Model: B2B

Competitors: Medi Assist India, Unifed
Health Care, E-Medi Tech ,MD India, Focus
Health Care Services, Vidal ( fotal 28 TPAS)

Target Market : Major Cities

Influencers: Brokers (80% business as
briefed )



“» |dentify ways fo create awareness and
top of mind recall amongst the Target
Audience
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MARKET RESEACH




Top TPA's in Indi

() ) UnitedHealthcare
— W
o & ' G GOOD HEALTH TPA

Medi Assist

n E-MEDITEK

V/A a4 Health India —— S VIDAL HEALTH 7

Vipul MedCorp TPA Pvt Ltd. ices PVT LTD

Redefining Healthcare Servic es.
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L)

*

Brokers can only recommend a TPA if asked, but cannot push any TPA

>

< Final call on TPA's is taken by corporates and Insurance companys

L)

*

% According to brokers there is no major differentfiation among the processes of
TPA’s

L)

*

% There is no brand building exercise by any TPA's

L)
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www.shutterstock com - 113563498
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Insurance

Company's Requirements
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*

“» HR Mangers is the key contact person in a corporate

L)

o,

*

TPA is supposed to know in and out about the corporates requirements

L)

L)

>

TPA’s to conduct monthly review meeting

L)

L)

%

TPA are rarely changed, except due to any major issue.



o

v
INDIVIDUAL













“» End users are hardly aware about TPA

% According to them everything is handled by insurance company

“» End users only come to know about a TPA will applying for claims

“» Most of the people are not aware about documentation and process to be
followed






WEBSITE AUDIT




Website Domain Age of (www. www.fthpl.net)

Domain was created on: 24, July, 2001

Duration Period 15 Years, 12 Months

Domain last Updated on: 04 May, 2012




Website Parameters

Current Status

Industry Standards

Page Size 1.9 MB The heavier the site page, the
slower the load. Should be less than
3MB
Page Speed /.9 Sec Within 3 Seconds. If slower, visitors

will abandon your site.




WEBSITE
RESPONSIVENESS

FAMILY HEALTH PLAN INSURANCE TR LisuTid

We are the first TPA
certified for

ISO/IEC 27001:

HEALTH TIPS CALCUL,

We are the first TPA to get
certified for

ISONEC 27001:2013
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SEO AUDIT




SEO Parameters Current Status SEO Standards
Title Tag / Characters /1 Characters
Meta Description 0 Characters 250 Characters
Text to HTML ratio 23 % >10%
XML Site Map No Good for Google Indexing
Google Analyfics No Good for Keyword Tracking
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L)

%

litle & Meta Tags of the website helps in quick indexing in Google Search Results

Text to HTML ratio should be > 10%. Text should be present so that Google can
read the confent of the website apart from images

XML sitemap indicates the number of pages and helps in segment of pages info
HTML pages, PDF's and JPEG's

Google Analytics is essential for all websites fo know metrics related to searches



SEO Parameters

Current Status

SEO Activities

External Links

Link Building Activities

Back Links

Directory Submissions.
Number of website links redirecting to FHPL
website

Source: SEO tools
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Paramount Health

YOUR LINK TO GOOD HEALTH




PETITON -ANALYSIS

FAMILY HEALTH PLAN(TPA) LIMITED
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Keywords Search Volume (in India)
TPA India 6,30,000
health insurance tpa 5,28,000
Ipa network india 5,16,000




Emm——p Keyword Searched

HEALTHINDIA

SNSURANCE TPA

HEALTHINDIA

: SR our Health

KEYWORD
RANKING T

Engine

.o Optimization)
HEALTHINDIA

P
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HERITAGE HEALTH

/&uam«m Health
P NTPA Pt Led. IRDA

W T EDIMANAGE

S E O VIDAL HEALTH )
RANKING
(Page 2 Results)

FHPL is on

one ofthe . c c ) second page at
20th position

—
AMILY HEARTH PLAN INSURANCE TR LIWITED

Emm——) Keyword Searched

health india tpa network hospital list health indis aim form
health india tpa claim intimation heritage health tpa claim status
health insurance t india tpa paramount

tpa insurance companies list health india tf

- Second Page Results
<« G gle >
1 3 4 5 7 = 1
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SOCIAL MEDIA
AUDIT




FAMILY HEALTH PLAN(TPA) LIMITED m No Presence




VIDAL HEALTH N/

Paramount Health
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YOUR LINK




Youl'li[3

Subscribers ;121
Videos : 77




YouQ[ILJ
Subscribers
11440
Videos :60




5 E-MEDITEK

(11l Tube,
Subscribers

‘N.A.
Videos : N.A.




Paramount Health

YOUR LINK TO GOOD HEALTH

Youl'li[3

Subscribers :
N.A.
Videos : N.A.
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* Most of the TPAs are not on digital platforms

% First Mover advantage for FHPL

>

Digital media is very effective tool for brand awareness and brand building

“» Videos on YouTube (157% traffic inc.)

%

L)

*

Promoting videos on Facebook/Twitter

L)



FAMILY HEALTH PLAN(TPA) LIMITED

Family Health Plan (TPA) Ltd




FAMILY HEALTH PLAN (TPA) LTD

Consumer Complaints

/ Indian consumer complaints forum

alth Plan [FHPL] : Family Health Plan (Tpa) Limited
1ent

Family Health Plan (Tpa) Limited (Fhpl.net) — Delay in claim
reimbursement

w 27 Reviews

Kapil Ma
Hi,

| have a medical insurance cover fram FHPL (fhpl.net) through my company. My
wife went under surgery in July and was discharged from the hospital on 16th of
July. | submitted all the documents on 11th august. As per the company rules,
all claims have to be submitted within one month of discharge. Despite doing so
my claim was rejected and the reason given was "Delay Submission”. After lots
of follow up they said that its under processing.

MNow they are not responding to my calls and saying that i shall contact my HR.

Family Health Plan
[FHPL]
Customer Care Servi

Customer satisfaction rating

+91 42 2427 0851
[Coimbatore]

www.fhpl.net

Srinilaya — Cyber Spazio, Suite
101,102,109 & 110, Ground Flog
Road Mo. 2, Banjara Hills,
Hyderabad, Andhra Pradesh, Ind
- 500034

O

FAMILY HEALTH PLAN(TPA)LIMITED

Common
Complaints are of
Delay in Claims



FAMILY HEALTH PLAN (TPA) LTD OS

FAMILY HEALTH PLAN(TPA) LIMITED

Consumer Complaints
A Indian mnsumercompln?nts forum @ Home @ FAQ Q\

L Family Health Plan
ConsumerComplaints.in » Family Health Plan [FHPL] : Family Health Plan [fhpl] — [FHPL]
ntentionally claim is not pr J )
Customer Care Serviq

Family Health Plan [fhpl] — Intentionally claim is not
processing

w 2 Reviews - . ¢ C ommaon
Valiant24 on Feb 2 7 i .l - ComDIOinTS Gre Of
Claim no.1237567 & 1258283. | | Claims not

This claim is pending since November 2016.5hame on FHPL. c
Processing

Customer satisfaction rating

Sending repeated same mails again and again without taking any information +91 42 2427 0851
from fhpl customer care.There is no communication between thpl document [Coimbatore]
team & customer care. www.fhpl.net

As per discussion with customer care executive i sent all documents to fhpl.Few

Srinilaya — Cyber Spazio, Suite #
101,102,109 & 110, Ground Floo
representative from doctor who came for documents verification and same Road MNo. 2, Banjara Hills,

documents doctor is not giving again and again if these documents not reached ﬂggggaaiad,mdhra Pradesh, Indi
to you then this is not my mistake for that you need to ask to your representative
who came for documents verification may be the chances he has missed

documents which fhpl required that documents already taken by fhpl

w Full Information

documents somewhere else.



MEDI ASSIST HEALTHCARE Modi Assist

Healthcare Services

A

Consumer Complaints

Indian consumer complaints forum

MDIndia Healthcare
Services
Customer Care Serv,

MDIndia Healthca
S ::'f

MDIndia Healthcare Services — Since last 4 months status of
my claims is "checque yet to be issued” . Common

w 1 Review =
yroopa3 on Jul 14,2017 Submit a Complaint . anidi .1 C O m p I O I n TS O re :
Kindly request you 1o help me to process below claims. As these claims are not C heq Ue lS nOT

processed since last 4 months, i escalated the same to levell, level2 and level3 ISSUGd on Tlme
in mdindia, but no one has helped, each time i call mdindia, they will say it will +91 20 2530 XXXX

Customer satisfaction rating

processed in a week, some guys don't pick the call also.

mdindiaonline.com
Claimid1: mdi3182458 : i have raised this claim id on 06-apr-2017, the status of

1st Floor, Karnawat Tower, Pauq
this claim is "checque yet to be issued", till now the amount of this claim id has Phata, Kothrud, Pune,

not got credited to my account. Maharashtra, India - 411038

L]

Claimid2: mdi3263330 : i have raised this claim id on 22-apr-2017, the status of View Full Information

this claim is "checgue yet 1o be issued”, till now the amount of this claim id has



MEDI ASSIST HEALTHCARE Modi Assist

Healthcare Services

A

Consumer Complaints

Indian consumer complaints forum

. Family Health Plan

ConsumerComplair Family Health Plan [FHPL] : Family Health Plan (Tpa) Limited [FHF’L]
(Fhpl.net) — Delay i n reimbursement i
Customer Care Servi

Family Health Plan (Tpa) Limited (Fhpl.net) — Delay in claim
reimbursement
* 27 Reviews

Customer satisfaction rating

Common
Complaints are:
Delay in claim
reimbursement

Kapil Maheshwari

Hi,

| have a medical insurance cover from FHPL (fhpl.net) through my company. My +91 42 2427 0851
wife went under surgery in July and was discharged from the hospital on 16th of [Coimbatore]
July. | submitted all the documents on 11th august. As per the company rules, www.fhpl.net

all claims have to be submitted within one month of discharge. Despite doing so

Srinilaya — Cyber Spazio, Suite #
101,102,109 & 110, Ground Flog
of follow up they said that its under processing. Road Mo. 2, Banjara Hills,
Hyderabad, Andhra Pradesh, Ind
- 300034

my claim was rejected and the reason given was "Delay Submission”. After lots

Mow they are not responding to my calls and saying that i shall contact my HRE.




Searching and Analyzing current online reputation

Defining a reputation score

Recommend steps fo improve reputation score

Execute recommendations




0’0

0’0

Brokers
FHPL as TOP OF THE MIND BRAND

Corporates

creqate awareness and be in the
consideration set

Insurer

FHPL as a brand which cares about
Insurer’s money






00

Database of all brokers local and national

L)

< Key decision makers to be connected

» Dedicated team for broker networking and connecting

» Specific communication plan for brokers
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*

INFORMATION
Onboard plan for broker

Corporate Brochure/Presentation

Bi - Monthly Newsletter

Festive Greetings

*

ENGAGAEMENT
Conferences and Award Ceremony

Monthly Meeftings — Presentation

Networking events

Brokers Club
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OBJECTIVE 2 -
CORPORATES




% Corporates

» Present Clients
» Potential Clients
» Past Clients

“» Human resource Managers to be connected

“» Dedicated team for networking and connecting



“» Participate in HR conferences

% Sponsor HR conferences
» HR Summit 2017 | Date: 15-16 Dec 2017 | Venue: Le Meridien Sankey Road Bangalore
» India HR Summit 2017 | Date:8th September, 2017 | Venue: The Taj Mahal Palace, Mumbai

> CP;eople Matters Tech HR Conference & Exhibition 2017 | Date: 3-4 August, 2017 | Venue:
urgaon

%+ Scholarship for HR oriented courses



INFORMATION ENGAGAEMENT

% Onboard plan for corporates % Conferences
% Monthly Newsletter/Emailers %+ Scholarship
% Calendar of Events % Monthly meetings

*

Testimonial Videos “» Workshops



*

*

INFORMATION

Kit

Newsletter

Festive Greetings

Explainer Videos

*

ENGAGAEMENT
Events /Contest — all offices

Health camps

Meetings - Updates (6months)

Quarterly Workshops



OBJECTIVE 3-
- INSURANCE COMPANY




% Key People in Insurance companies

% Relationship Building at Branch and HO level



INFORMATION ENGAGAEMENT

<+ Newsletter
% Help Desk

% Festive Greetings
“» Sponsor Events

< Calendars
“» Workshops for Employees



HOW DO
WE DO

ALL THIS?
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APPOINT RELATIONSHIP/BRAND MANAGERS



BROKERS HR MANAGERS EMPLOYEES INSURANCE CO.




>

Support Field Managers with Marketing Inputs

Networking with the target groups

Planning and Organizing Events, workshops, conferences and engagement activities

Regular review meets

Feedback from various channels and action plan



HOW CAN WE BE PART OF THE JOURNEY




CORPORATE POSITIONING




OPTION 1




YOURS, SINCERELY



FAMILY HEALTH PLAN
[NSURANCE TPA LIMITED




FAMILY HEALTH PLAN
INSURANCE TPA LIMITED




WEBSITE




LY HEALTH [
NCE TPA |

.. Taling caré o 1%

SINCERELY.

ETWORK HOSPITALS

ABOUT US

TESTIMONIALS

A
T

<> INSURANCE COMPANIES WE SERVICE &<

ABOUT US

FHPL 152 Trrd Paty Admruserator o the fekd of
Health uance duly Soensed (icence Mo 013)
by g rt Autharity

e
for rendng the ight servie,a it T to the.
g person, ot 4 gt prce.

LINKS

Home. Foedbock
AboutUs Enguity

Foms. Sitemip

Call enter Contact s
Canvers Grissance

Fads [ r—
i ntimation  Prvacy Poliy

CONTACT US
FAMILY HEALTH PLAN INSURANCE TPA LT,
Senilya - Oyber Spazio
Seite # 101,102,100 & 110, Ground Floor,

Hits
Hyderatd 500 034
Formermaoncal 14004254093
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For Gramvance wite 0 | revances it net




CORPORATE IDENTITY




FAMILY HEALTH PLAN
INSURANCE TPA LIMITED

AR. Sharma

FAMILY HEALTH PLAN
ANCE TPA LIMITED

FAMILY HEALTH PLAN
INSURANCE TPA LIMITED

Road No. 2

Srinilaya

Banjara

Cyber S

rl‘
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FAMILY HEALTH PLAN
INSURANCE TPA LIMITED

Emp. Name
Emp.ID

Branch

Department
D.O.J

Blood Group

XXXXXXXXXX
009
XXXXXXXXX
XXXXX
00-00-0000

Incase of Emergency Contact
Xxxxxx Xxx: 00000 00000

Corp. Off. Address:

XXXXX, XXXXX, XXXXXXXXXXXXXXXXX
XXXXXXXX, XXXXXXXXXXXXX,
XXXXX, XXXXXXXXXXX,
KUXXAXXXXXXXXXXX

Instructions:

XXXXX, XXXXX, KXXXXXXXXXXXXXXXX
XXXXXXXX, XXXXXXXXXXXXX,
XXXXX, XXXXXXXXXXX,
XXXXXXXXXXXXXXX,

X000, XXXXX, XXXXXXXXXXXXXXXXX
XXXXXXXX, XXXXXXXXXXXXX,
XXXXX, XXXXXXXXXXX,
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FAMILY HEALTH PLAN
INSURANCE TPA LIMITED




FAMILY HEALTH PLAN
INSURANCE TPA LIMITED




FAMILY HEALTH PLAN
[NSURANCE TPA LIMITED




FAMILY HEALTH PLAN
INSURANCE TPA LIMITED

FAMILY HEALTH PLAN
INSURANCE TPA LIMITED




w FAMILY HEALTH PLAN
INSURANCE TPA LIMITED
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w FAMILY HEALTH PLAN
INSURANCE TPA LIMITED




FAMILY HEALTH PLAN
| [NSURANCE TPA LIMITED

Insurance is a matter of sincerity under serious circumstances. A job of
seeing that your claim is processed smoothly. A responsibility of taking
care of the details. A promise to guide you and getting you the
protection that is yours.

Yours Sincerely is our motto.




FHPL Medlical Insurance TPA services




BRAND ENVIRONMENT




INTERNAL AMBEIENCE




Yeurs, Sincerely

FAMILY HEALTH PLAN
INSURANCE TPA LIMITED




OUR WORK 15
TO WORK [T OUT
FOR YOUse




INSURANCE
[S NOT
ENOUGH.
YOU NEED
ASSURANCEe

FAMILY HEALTH PLAN
INSURANCE TPA LIMITED

R T2 T P

>



TOGETHER,
WE WIN
HEARTS o

~

FAMILY HEALTH PLAN Yours, Sincerely
INSURANCE TPA LIMITED

-
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OPTION 2




THE ASSURANCE BEHIND EVERY INSURANCE



N
m FAMILY HEALTH PLAN
INSURANCE TPA LIMITED







INTERNAL AMBIENCE




AANNAY

FAMILY HEALTH PLAN INSURANCE TPA LIMITED




ANAN

FAMILY HEALTH PLAN INSURANCE TPA LIMITED

H“?
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T EMPLOYEES

ASSURANCE
N\ O = BEHIND
e g INSURANCE
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FAMILY REALTH PLAN
NSURANCE TPA LINITED
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& DELAYING
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IS LIKE
DENYING
A CLAIM.

CARE.
COMPASSION.

CONSIDERATION,
THE 3 CS OF




COMMUNICATION
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ADMINISTRATING THIRD PARTY HEALTH INSURANCE ASSISTANCE FOR CORPORATE EMPLOYEES
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ADMINISTRATING THIRD PARTY HEALTH INSURANCE ASSISTANCE FOR AGENTS & BROKERS
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ADMINISTRATING THIRD PARTY HEALTH INSURANCE ASSISTANCE FOR INDIVIDUALS




ONLINE
COMMUNICATION




FAMILY

HEALTH PLAN
INSURANCE TPA ED

NCE TPA LIMITED

A little honey
in the morning keeps you
lean and light on cholesterol
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REPORTS

1

IMPLEME-
NTATION




<+ AUDIT WEBSITE,
AND SEO

“IDENTIFYING GREY AREAS
ON ONLINE PLATFORMS

“PREPARE A DETAIL AUDIT
REPORT




< SEO ON PAGE OPTIMIZATION

< SEO OFF PAGE OPTIMIZATION

< SOCIAL MEDIA SET-UP AND
CALENDAR

< IMPLEMENTATION OF THE PLAN
OF REQUIRED SOCIAL MEDIA
PLATFORMS



< DIGITAL POST, BLOGS, VIDEOS,
CONTEST ...

< POSTING ON VARIOUS
PLATFORMS

“* CREATE ENGAGEMENT




<* MONITORING ON REGUALR BASIS

» SOCIAL HANDLES AND SEO

» ENGAGEMENT

< ANALYSIS

< REPORT







Supervisor Digital Media

GM -Operations Strategy

Creative Head

. Designer
Web Designer 9 Sr. Digital Analyst

Client Servicing & Programmer



“* RETAINERSHIP < PROJECT BASIS < RATE CARD
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CALL US AT : +91 8008556139

SEE US AT : www.tempestadvertising.com
EMAIL : rekha@tempestadvertising.com
MEET US AT : ww.facebook.com/tempestadvertising

This Concept/Design is the Intellectual Property of Tempest Advertising Pvt. Ltd., having its registered office at 102, Saisagar Heights, Prakashnagar, Opp Begumpet Airport, Secunderabad 500 003, India. No
reproduction/use of this concept/designis allowed in any form, without the explicit written permission from Tempest Advertising Pvt. Ltd.

www.tempestadvertising.com




