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EXPERIENCE MATTERS

A SHOWCASE OF OUR WORKS



EXPERIENCE MATTERS

REAL ESTATE SHOWCASE



OUR EXPERTISE

• MEGA PROJECTS INTEGRATED CITIES

• GATED COMMUNITIES

• STANDALONE PROJECTS

• COMMERCIAL PROJECTS

• RETIREMENT HOMES

• PLOTTING VENTURES

• CORPORATE IMAGE

• EXHIBITIONS

20 Years of Market Presence & catered 

to over 28 real estate corporates.



CREDAI Hyderabad organized a Property Show that would showcase

the real estate potential of East Hyderabad.

As the creative route, we came up with a concept that covers all the

aspects briefed and at the same time, raising the interest of the

consumers with it. It was necessary that the people of Hyderabad and

investors would consider properties in East Hyderabad as an opportunity,

which was otherwise not in their plan.

“Opportunity Rises in the East” was a simple line that easily passed on our

necessary message at the same time making it easy to remember as it

was a take on one of the most common phrases “Sun rises in the east.”

The same line was executed for both Sponsors and Consumers (visitors)

communication
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Sapphire Tower is a luxurious tower boasting G+23 floors. A part of the

Cybercity Rainbow Vistas @ Rock Garden gated community, Sapphire

Tower is as premium as it can get and comes with enviable ready

amenities.

We figured that in order to create buzz around a luxurious tower such

as Sapphire, we would keep things simple and straightforward. We

figured our target audience is short of time and likes to move at a

quick pace. A simple design layout and copy would do. Why

complicate? So toappeal to our target audience, we decided to go

on print, digital and radio.
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Marina Skies by 
Cybercity
Launch Campaign



Realty

LAUNCH Campaign - Teaser



Realty

LAUNCH Campaign - Reveal



To create a campaign to launch Adarsh's new project ASTRIA and generate relevant leads.

STRATEGIC THOUGHT: Real Estate advertising has achieved a visual saturation. The strategic

idea was to break away from the usual copy-elevation combination and create a visual that is

more appealing.

THE CREATIVE IDEA: Real Estate talks about the life of the TG or the property or the location. And

even while talking about life of the TG, it mostly concerns about the achievements. In this ad

campaign, we are talking about what the TG are missing in their life. As the location is so good

that the commute is lessened, it means people have more time to connect with their souls. We

just threaded the idea with the reality to achieve this.

The BRIEF
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Brigade is a leading builder in Bangalore. Brigade Exotica is one of the

premium offerings. It was one of the tallest buildings in Bangalore but

was located in an area which though in proximity to the commercial

hub, was still not fully developed. We therefore had to position it for

those who have arrived in life, are confident of themselves and

are able to see the future growth potential. We also had to highlight

the height of the building and hence showcased it through a hot air

balloon floating at a lower height.

The BRIEF
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Installation billboard

Realty



Re launch of AtNo.7
Hyderabad Project



A rich expansive land, lush with greenery, home to multitudes of indigenous trees. Secluded and 

hidden away from the city’s noise – this world be the site of Adarsh Group’s next big villa project: 

SANCTUARY. 

The BRIEF

Realty

Real 
estate

STRATEGIC THOUGHT AND CONCEPT
The concept of "Fertile Minds" came into existence when we saw that inside our TG lies a 

separate group that is susceptible to things happening around it. These people are open to 

ideas and are evolving continuously. Also, we wanted to give this project a human touch and 

not make it yet-another-project-in-the-city. 

The visual were created to draw attention and the copy was to-the-point stating the kind of

people we wanted to draw rather than just another visual of our villa.

This campaign created an immense buzz among the real estate community in Bangalore and

generated nearly 180 leads in the first ten days of its release.
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To create a campaign to launch Vaswani’s new project Vaswani Exquisite

and generate relevant leads.

STRATEGIC THOUGHT AND CONCEPT: ‘Luxury is not meant to be seen. It

must be experienced.’ This was our core thought that we used to create

this campaign. The biggest challenge was to how to turn that idea into a

simple yet interesting ad so that it would drive enquiry. The solution was so

simple that we almost missed it. We provided a glimpse of the luxurious

lifestyle with a reminder that luxury in its truest form cannot be defined by

an image. It’s an experience.

The 
BRIEF
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Project Focuses

• Located in Pune

• A city developed by 110 farmers is 

today a worldwide model for

inclusive development.

• A 410 acre city

MEGA PROJECTS INTEGRATED CITIES

Realty

OUR CLIENT SINCE 1999
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Launch Campaign

Realty

THE CHALLENGE
The project  on Sinhagad road & Nanded city  

not being a popular location  amongst Hinjewadi, 

Magarpatta and other upcoming areas. 

THE SOLUTION 
To create a big bang by bringing out the 

largeness of 700 acres & positioning it as a 

changing face of Sinhagad road 

THE RESULT
1000 + ENQUIRIES
Delivered 7000 apartments |

95 towers | 6 neighborhoods 

yet to come

THE 
OBJECTIVE
To highlight Nanded city as 

an upcoming township of 

700 acres

700 ACRE CITY. OUR CLIENT SINCE 2009
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The Nanded City Tabloid

Realty

THE CHALLENGE
To generate enquiries from Magarpatta 

and near by premises for Nanded city

THE SOLUTION 
Instead of giving a print ad we created a tabloid 

with the same look and feel to give each and 

every unique detail of the project. This was 

distributed at Magarpatta, seasons , noble 

hospital and other surrounding areas

THE RESULT
100+ ENQUIRIES

THE OBJECTIVE
To highlight why the 700 acre 

township is a smart
investment opportunity 

700 ACRE CITY. OUR CLIENT SINCE 2009
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The Nanded City TabloidLaunch CAMPAIGN- The place to be

THE CHALLENGE
Every other builder in Hinjawadi was 

harping on the location of Hinjawadi

THESOLUTION 
A disruptive illustration was 

created to depict the ease & 

convenience of the location

THE RESULT
750+ ENQUIRIES

THE OBJECTIVE
To highlight the location feature in 

a clutter breaking way 
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SITE 
BRANDING
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The Nanded City Tabloid

• Sobha Garnet launch campaign

• Sobha Corporate brand campaign

Sobha Developers 
limited
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The Nanded City Tabloid

SAARRTHI GROUP
Rebranding  & New Look
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REDEVELOPMENT DiVISION OF 
SAARRTHI GROUP



Realty

Stellar – Commercial Space,  
launch Ad
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Stellar – Commercial Space,  
launch Ad
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Stellar – Commercial Space, 
Website



Realty

THE CHALLENGE
Design communication to attract new 

customers, who possess the will to buy 

as well as the purchasing power to be 

able to do so

THE SOLUTION 
Position Green Grace as the 

“Address of Pride”, a top notch and 

eco-savvy, premium luxury property 

THE RESULT
150 Apartments in Block A Sold Out

A hike in brand awareness

Reflected in walk-ins and sales calls

THE OBJECTIVE
Attract the right customers who will 

understand and appreciate the 

value of the offerings, as provided by 
S&S Green
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RACHANA CORPORATE 
CAMPAIGN

THE CHALLENGE
Rachana Lifestyle had been in the 

Pune Market for the over 3 decades 

but was relatively unknown

THE SOLUTION 
We suggested them to do a 

corporate campaign taking their 

philosophy ahead

THE RESULT
• 100+ enquiries on their existing projects

• Presently known by the Puneites as one 

of the prominent builder in the city

• Increase their client base by 100%

THE OBJECTIVE
Have a greater market reach.

Create newer customer base by 

showing market presence. It was 
time to reinvent it’s band image
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LAUNCH Campaign



Realty

Billboard Campaign



Realty

BELLA CASA SITE OFFICE 
BRANDING



Realty

THE CHALLENGE
Design communication to get 

potential leads  from Newspaper ads 

and Hoardings

THE SOLUTION 
Position Pearl Celestial as the prime 

project closer to Financial District and 

that offers connectivity to ORR as 

well.

THE RESULT
450+ ENQUIRIES

THE 
OBJECTIVE
To  create  awareness about 

the project and generate 

maximum leads 
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WEBSITE

















DIGITAL – CASE STUDY



CYBERCITY – MARINA SKIES LAUNCH 

https://www.facebook.com/cybercitybuilders/

Creating Buzz online 

Getting more website traffic/enquiries

https://www.facebook.com/cybercitybuilders/


OUR ACTION PLAN

Portrayed Cybercity as the premium and most 
sort after project in the category “Affordable 
Luxury”

Media prominently used were 
• Facebook
• Twitter
• Instagram

Page Like Campaign started immediately

Aggressive Website Link Campaigns

High use of Google Adwords & Display Ads



THE ACHIVEMENT

With 6 keywords organic search was improved 
with 3 months

More than 13,000 link clicks during launch



TEASERS CAMPAIGN

38,000+ impressions |  2,500+ post engagements | Total budget- Rs. 4,500



LAUNCH CAMPAIGN

13000 post reach | 12,000+ website link clicks |  Budget Rs. 5,000



FESTIVAL POST – TACTICAL 



PROMOTIONAL POST



THE BLOGS



NANDED CITY, PUNE

A smart city in Pune ,the Target Audience
is the young couple moved to Pune



HOLI CAMPAIGN

Contest on Women’s Day



WOMEN’S DAY CAMPAIGN



JANAMASTHAMI CONTEST



GARBAGE POLLUTION ISSUE



KILLA MAKING CONTEST FOR CHILDREN’S DAY



GREEN GRACE - LAUNCH OF AURORA BLOCK

https://www.facebook.com/snsgreenprojects/

Getting more website traffic/enquiries DURING LAUNCH PAHSE

https://www.facebook.com/SheratonGrandPune/


OUR ACTION PLAN

Media prominently used were 
• Facebook
• Twitter
• Instagram
• Google plus

Page Like Campaign started immediately

Aggressive Website Link Campaigns

High use of Google Adwords & Display Ads



THE ACHIVEMENT
10,433 Link Clicks in a period of 3 months

Facebook Fanbase increased 3 times in 3 months



TEASERS CAMPAIGN 



LAUNCH CAMPAIGN

9784 post reach | 10,000+website link clicks | Budget Rs. 10,000



FILL & FEEL CONTEST

5474 post reach | 1407 post engagement | 450+ participants 



SOCIAL MEDIA POST



SOCIAL MEDIA POST



SOCIAL MEDIA POST



DIGITAL WORKS: CONTENT AND DESIGN



BLOGS CREATED



EXHIBITION STALLS







Stall designs we created for our Real estate clients
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Stall designs we created for our Real estate clients



CLIENT TESTIMONIALS







Servicing for 
7 YEARS DIGITAL 
AND MAINLINE 21 YEARS

Servicing Mainline and Digital 
for 4 YEARS

AND MANY MORE…

Servicing Mainline for 1 years and Digital 
Creative Support



Agriculture :         PHI Seeds, Xylem Seeds, Harvest Plus

Automobile : Orange Auto, Varun Motors, Phoenix Motors

Education : Badruka, MANAGE, SQL Star

Government: Eden Square, Golden Mile, HMDA, TSIIC, COI, 

RWSS, TSTPC

Hospitality : The Park, Butta Group, Quality Inn,

Taj Blue Diamond - Pune, Deccan Harvest, Ellaa Hotels, 

The Gathering, Times Square, Via Milano, Urban 

Asia, Eat India Co.

IT/ITES : Siebel, Applabs, Geometric, Persistent, PTC, 

Honeywell, Ctrl S

Industrial : Amara Raja Batteries, Waxoyl, Endress and 

Hauser, Avanti Feeds, Samuha, HIL 

MNCs : Pepsi, Castrol, Godrej Pillsbury, Schott

NGOs : Confederation of Voluntary Organizations, 

Mahila Sanatkar, NIRD

Pharma : Shanta Biotech, Dr. Reddy's, Bharat Biotech, 

Vichows

Healthcare :  Global Hospitals, Mediciti Hospitals

Real Estate : Magarpatta City, Nanded City, Mantri Group, 

IVRCL-A&H, Manjeera Group, Ozone, Ramky

Estates, Ananya, Saket, Saarthy Group 

Retail : Hastkala, Silk Museum, Access2Future, P 

Satyanarayana and Sons

Tourism : AP Tourism, Ramoji Film City, Lahari Resorts

ALSO WORKED WITH



rekha@tempestadvertising.com

Thank You,
Feel free to call us 
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