
WE 

ARE

EXPERIENCE MATTERS



We Build Brands that make 

People’s Lives Better



OUR BRANCHES

HAPPENING 

HYDERABAD

PROSPERING 

PUNE

BOOMING 

BANGALORE

MIND-BLOWING 
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THRIVING 

TRIVANDRUM



360 Degree 

Campaigns
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OUR EXPERTISE
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Hosting 

Services
Analytics SEO



OUR AWARDS & RECOGNITIONS



We Treat Our Clients 

Like Family



WHICH MEANS WE VALUE
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WE BELIEVE

It's all about moving with the times and 
the technology. 

Founded in 1998, Tempest Advertising 
has over the years marked its presence in 
the world of Advertising, Branding, and 
Public Relations, and simultaneously in 
CRM, Guerilla Marketing and Digital 
Marketing: in fact, Digital Marketing is 
one of the key strengths. 

Call us a 360 degree/full-service ad 
agency; brand guardian; or top dog —

We are a brand's best friend.



EVOLUTION NEVER STOPS

At Tempest, we work with a simple 
understanding of advertising — create 
advertising that sells across media from
our branches across the country for our 
national and international clients. 

We are an INS-accredited agency having
a strong presence in Hyderabad, Pune,
and Bengaluru, in India. 



WEBSITES















SOCIAL MEDIA CASE STUDIES



ELIVIO – FAMILY APP

https://www.facebook.com/elivio.invizo/

A family based app with 8 different modules

Handling 360 degree branding and communication - mainline and online for Elivio

https://www.facebook.com/elivio.invizo/


LAUNCH CHALLENGES

Image building via  Social Media

Increase download at lesser cost

Build a genuine Fan-base @ economical spend

Increase page engagement on Social Media

Increase traffic on website @ economical cost



OUR ACTION PLAN

Portrayed Elivio on Social Media as your Family 

Friend

Social Media prominently used were :

Facebook

Twitter

SlideShare

Blogs



OUR ACTION PLAN

Focused excerise on Google AdWords & 
Facebook Adverts for App Installs

Blogs for improving traffic & avg. session 
duration

Facebook Adverts for building fanbase

Contest to increase fan engagements 

More activities on special 
occasions/festivals/weekend

Slide shares to create interest amongst 
professionals 



LAUNCH CAMPAIGN



GOOGLE ANALYTICS 



Blogs  contributed to about 40% of Elivio’s web traffic

Facebook brought 

7% of that traffic



Adwords Metrics
February 2016          

(Feb 8 – Feb 29)

March 2016          

(Mar 1 – Mar 31 )

April 2016          

(April 1 – April 26)

No. of Downloads 512 4,613 1141

No. of Clicks 3,791 38,505 12,371

Conversion Rate 13.51% 11.98% 9.22%





PAGE LIKE CAMPAIGN

Start Page Likes campaign@ economical cost

Plan to go slow on likes initially and focused on improving 

Edge Rank

CPL reduced from Rs. 100 to Rs. 2.50  in   3 months, due 

to improvement in edge

Final benefit resulted more like at less cost

Total no. of Likes

February

March

April





CYBERCITY – MARINA SKIES LAUNCH 

https://www.facebook.com/cybercitybuilders/

Creating Buzz online 

Getting more website traffic/enquiries

https://www.facebook.com/cybercitybuilders/


OUR ACTION PLAN

Portrayed Cybercity as the premium and most 
sort after project in the category “Affordable 
Luxury”

Media prominently used were 
• Facebook
• Twitter
• Instagram

Page Like Campaign started immediately

Aggressive Website Link Campaigns

High use of Google Adwords & Display Ads



THE ACHIVEMENT

With 6 keywords organic search was improved 
with 3 months

More than 13,000 link clicks during launch



TEASERS CAMPAIGN

38,000+ impressions |  2,500+ post engagements | Total budget- Rs. 4,500



LAUNCH CAMPAIGN

13000 post reach | 12,000+ website link clicks |  Budget Rs. 5,000



FESTIVAL POST – TACTICAL 



PROMOTIONAL POST



THE BLOGS



SHERATON

https://www.facebook.com/SheratonGrandPune/

Le Meridien Pune was getting changed to 
Sheraton Grand Pune

https://www.facebook.com/SheratonGrandPune/


SOCIAL MEDIA POSTS



BENE LAUNCH

The Italian restaurant Favola was also got replaced 



TRUFFLE FESTIVAL FOR WOMEN’S DAY

The Italian restaurant Favola was also got replaced 



NANDED CITY, PUNE

A smart city in Pune ,the Target Audience
is the young couple moved to Pune



HOLI CAMPAIGN

Contest on Women’s Day



WOMEN’S DAY CAMPAIGN



JANAMASTHAMI CONTEST



GARBAGE POLLUTION ISSUE



KILLA MAKING CONTEST FOR CHILDREN’S DAY



GREEN GRACE - LAUNCH OF AURORA BLOCK

https://www.facebook.com/snsgreenprojects/

Getting more website traffic/enquiries DURING LAUNCH PAHSE

https://www.facebook.com/SheratonGrandPune/


OUR ACTION PLAN

Media prominently used were 
• Facebook
• Twitter
• Instagram
• Google plus

Page Like Campaign started immediately

Aggressive Website Link Campaigns

High use of Google Adwords & Display Ads



THE ACHIVEMENT
10,433 Link Clicks in a period of 3 months

Facebook Fanbase increased 3 times in 3 months



TEASERS CAMPAIGN 



LAUNCH CAMPAIGN

9784 post reach | 10,000+website link clicks | Budget Rs. 10,000



FILL & FEEL CONTEST

5474 post reach | 1407 post engagement | 450+ participants 



DIGITAL WORKS: CONTENT AND DESIGN



BLOGS CREATED



BLOGS CREATED



SOCIAL MEDIA POST



SOCIAL MEDIA POST



SOCIAL MEDIA POST



SOCIAL MEDIA POST



SOCIAL MEDIA POST



EMAILER’S DESIGNED



EMAILER’S DESIGNED

As a creative house, Tempest publishes its own 
snippets on public occasions. Part of our 
corporate behaviour programme, we tend to 
make these creative snippets address various 
social angles while cheering for the occasion’s 
flavour. 

For instance, we addressed racism in our wishes 
for Holi: the Indian festival of colours. We did a 
series that criticized colour-stereotyping of 
humans, and concluded with the statement “All 
colours are created equal.” 



EMAILER



EMAILER



EMAILER



EMAILER



EMAILER



EMAILER



EMAILER



EMAILER



GLOBAL PLACEMENT-LINKEDIN ADS







WESITES DEVELOPED

http://www.hartex.in/
http://www.you-agency.com/
http://www.cybercity.in/
http://marinaskies.in/
http://gems.icrisat.org/
http://www.starhomes.in/
http://squarius.in/
http://starchik.in/
http://www.globalplacements.ind.in/
http://www.hcs.ind.in/
https://elivio.com/
https://manipalfertility.com/
http://www.hydlitfest.org/
http://thebloodgroup.in/
http://ananyahomes.com/
http://bpril.org/pc/
http://www.tredapropertyshow.com/treda7/
http://bricksandbonds.com/
http://gunaasdiamond.com/
http://www.mohanmarketing.com/
http://mmacalabs.com/
http://babukhanarena.com/
http://innerbeing.in/
& MANY MORE



SOCIAL MEDIA - LINKS

https://www.facebook.com/snsgreenprojects/

https://www.facebook.com/elivio.invizo/

https://www.facebook.com/nandedcitypune/

https://www.facebook.com/tempestadvertising/

https://www.facebook.com/cybercitybuilders/

https://www.facebook.com/SheratonGrandPune/

& MANY MORE



CLIENT TESTIMONIALS







Servicing for 
5 YEARS DIGITAL 
AND MAINLINE 19 YEARS

Servicing for 
2 YEARS

Servicing for 
1 YEARS

AND MANY MORE…



OUR AWARDS



Tempest has been ranked amongst the top 25 digital agencies in India

Source: www.mindandmatter.in/digital-marketing/top-25-digital-marketing-companies-in-india



CLIENT SNAPSHOT









rekha@tempestadvertising.com

Thank You.
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