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Based in India,
we are headquartered
“In Hyderabad with branches
. in Pune and Bangalore.






Absolute transparency
with our employees,
clients and suppliers.

Importance to relationship
based on trust and mutual respect.

Freedom to Innovate.
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Tempest is the only Indian Advertising agency to have co-
established
an international agency network with it’s presence in the
Americas, Europe & Asia
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Our Portfolio

MAGARP,
Fheprideafpung CITY

ACCESS 2 FUTURE
Your Tech Shop

P

& Castrol

Celebrity Cricket League
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DIGITAL DNA—FAHRENHEIT

BRAND ADVERTISING DIGITAL MEDIA SERVICES EVENT MANAGEMENT

MARKONE

ASSETONE | SAMBANDH

HR BRANDING CRM SERVICE




Our Team

TURAB

LAKDAWALA
MD& FOUNDER

lIM-A graduate

Began his career with
Hindustan Unilever

Super Specialist in Brand
Planning

Past Experiences in Agriculture
and FMCG

A CRM pioneer since 1998

REKHA OSWAL
GM- OPERATIONS

Marketing & Advertising post
graduate

Began her career with
CitiGroup

Been with Tempest since 2009,

she always gets the job done

Awards: 1 Best Employee, 1
Most Responsible & 1 Best
Branch

tempest

Benitta Jacob
HEAD OF OPERATIONS PUNE

Alumni of Symbiosis & Indira Institute
of Management

Past Exp: O&M, Soho Square,
Mc Cann & FCB Ulka

Brands: Reliance, Loreal, Jet
Airways, Johnson & Johnson, IPL-
KKR, Indian Super league,

Awards: 3 Effies, 1 Cannees, 1 Clio,
1 London International awards



Our Team

ABHISHEK JANA

BUSINESS HEAD

12 years of experience in
marketing & international
business

Past Exp: Symrise(One of the
world’s largest F&F Company,

Worked with MNC's for product
development across Asian
counftries

Past Clients: PEPSICO, NESTLE,
INDIA/ SRILANKA/ BANGLADESH,
DANONE, BACARDI, DABUR

ABHIJEET MANKAR
CREATIVE DIRECTOR- ART

12 + Years of Advertising
expertise

Past Exp: Mudra, UTV, Purple
Focus, Paradigm

Brands: Tata Motors, Bajqj
Alliance, Nokia, Audi,
Mitsubishi, RadioCity

Awards: 2 Abby’'s & Creative
Director Of the year(2014)

tempest

ABHIJEET MEHTA
CREATIVE DIRECTOR-COPY

Associated with tempest for
over 5 Years

Brands: Aditya Birla, Wipro BPO,
Kirloskar, Eicher, Hathway

Created Multiple Path breaking
Campaigns for MagarPatta,
Skybay, Nanded City, Melange
and more.

A Passionate Story teller, foodie
and an aspiring Standup
Comedien
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CORPORATE BRANDING

to the biggest agri c
CORPORATE IDENTITY
PRODUCT BRANDING
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HARVEST PLUS
PHI SEEDS

o

S e suw

M\ /o «_dn‘-\.. g

v ,. 7 ! . " ..-. ,&s;.a
. & 3 .“. ¢ .,v.l.u ..... ..\

e
o ¢




tempest

GEN
>

HarvestPlus

Better Crops * Better Nutrition
The
BRIEF
HarvestPlus is an international organization under the : JIIRRNED BAIRA
CGIAR. It focusses on addressing the issues of \ = ICTP=8203
malnutrition — termed as “Hidden Hunger” amongst . =
the bottom of the pyramid by Biofortifying crops. o = 3{% Fﬁf

: aifes IusTs ot

Tempest has helped HarvestPlus in creating a
Branding Strategy for use across Asia and Africa.
Tempest has also created promotional campaigns for
bio-fortified Bajra and Wheat.
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HarvestPlus

Better Crops * Better Nutrition

SEEDS
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Better Crops * Better Nutrition
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Modern Science-Traditional Values

Advanta Limited is a group company of billion dollar agri.-
input Indian Multinational Company "UPL Limited".
"ADVANTA" is the first Indian multinational seed company
with a global footprint. In India, THEIR strengths lie in Forages,
Rice, Corn, Millet, SF and Mustard

Tempest has created standardization template for Forages.

Tempest has also created promotional campaigns for
Forages, Rice and Millet

Give a missed call on:
A 1800 12 1234 g

o
2 n”w‘“’wv * Integration * [
ADVANTA ©UPL

Give a call on:
1800 102 1199
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www.advantaseeds.com Q;\

€104 [en) Ut 3112 191011 I G4,
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Give a call on: - T3l B s Il j
1800 102 1199 . WSS F T SUYH Samriahi Ka Vishwes
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Give a call on: o oY U GI-Bed b iy Aeae
1800 102 1199 * ST SO Samrighi ka vishwe®
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XYLEM

DRIVEN BY SCIENCE

Xylem Seeds is a PHI seeds subsidiary company. Primarily into
cotton seeds. Xylem brand shall be promoted as Umbrella Brand with
the hybrids under it as extension .

Xylem Gen Next Values + Strong Research Base: Better

Genetics, Better technology — Better Yield + Reliable, Value for
Money

Corporate Identity+ Corporate campaign +Product Campaign

tempest

AYLEM

DRIVEN BY SCIENCE
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AXYLEM

DRIVEN BY SCIENCE

XyLem Seeds Pvt. Ltd.
Regd. & Corp office: 6-3-1099/1100, 4th Floor, Babukhan Millenium Centre, Rajbhavan Road, Somajiguda
Hyderabad - 500 082, Andhra Pradesh, India. Ph : 91-40-3043 4400 Fax: +91 40 2337 2898
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DRIVEN BY SCIENCE
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majiguda, Hyderabad - 500 082, Ph: +91 40 3043 4400
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PIONEER.

A DUPONT BUSINESS

Pioneer is the world’s leading developer and supplier of
advanced plant genetics, agronomic support and services to
farmers.In India, Pioneer® brand product offerings include Corn,
Rice, Pearl millet and Mustard.

Tempest has extensively work on all Hybrid products and also
corporate campaigns for PHI Seeds.

Tempest team did field visit to understand the market in

Maharashtra and Bihar
!
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[ —— : aimosteveryyear
Contributed to 15-20% more yieid even in drought * Heavy Infestation of weeds and insects / pests
affected and stress prone areas. 53% of total area

* Delay in monsoan onset
under rice cultivation is rainfed.

* Scanty or adverse distibution of rainfall
& i
aductivity

™

&

8 y i
® Broadcasting seeds / traditional transplanting process
* Monsoon sowing

Use of conventional methods for harvesting.
onal storage system

PHB 71 incr
of fi™
inimp /4
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PIONEER.

HYBRID
$ RICE
SEED

127-130 f&T ®



20 Years of Market Presence and
expertise in healthcare

CORPORATE IMAGE
* TACTICAL CAMPAIGNS
* LAUNCH CAMPAIGNS

l ' * SPECIALTY CAMPAIGNS
* WEBSITES/MICROSITES
* DIGITAL CAMPAIGNS
+ EVENTS



CONTINENTAL HOSPITALS
MANIPAL FERTILITY
GLOBAL HOSPITAL
DR.REDDYS LAB

BHARAT BIOTECH
SHATHA BIOTECH
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Continental connects Worldwide!

Parkway Pantai welcomes Continental Hospitals, Hyderabad
now a Gleneagles facility, to their worldwide network.

e Conti (P S T e |

P ¥

, is now a Gl facility

® Continental now boasts of Doctor collaborations with 38 Hospitals,
having 7000 beds worldwide

® As part of the second largest network of itals in the world, C
Hospitals is now set to deliver the best of international healthcare to your doarstep

oss, . .
-~ & |Continental Hospitals
- & A GLENEAGLES FACILITY

Accredited by: (JCILOGO) | 750 beds | 35 Specialities

Bea

Continental Hospitals Ltd.
Plot No.3, Road No.2, IT & Financial District, Gachibowli,
Hyderabad - 500 035, Telangana State, India

Email: info@continentalhospitals.com
www.continentalhospitals.com

General Enquiry Emergency Appointments
+91 40 6700 0000 +91 40 6700 0111 I +91 40 6700 0022

o i T . A ¥ B LA g 1 - 057 1 B B o W 2ot T, oy om0 N s il B b w e N SR B b Y g P
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=~ % Continental Hospitals
&P CENFAGLES FACILITY

Head & Neck
@ ENT o Onco Surgery
Q o Q e STRENGTHEN

9 Gastroenterology ng;;wtestlnal > AND SAVE YOUR BONES-

OUR ORTHOPEDIC CENTRE
9 General Surgery @ Orthopedics = MAKES IT HAPPEN FOR YOU.
o Plastic Surgery @ Urology .
Ao~ @ o

Economy Ward Patient Rooms
(use Lift Lobby-2) 401- 425
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We believe people We believe excellence 3 G e e i 4
drive prograstin is the practice that 2 e Ll
all endeavours. builds expertise. : S ; EXCELLENCE AC

02 wamona. Y W eoryun N, o cenmeor W
Yo EXCELLENCEINZY 35 SPECIALITY 3¢, & EXCELLENCE 3¢,

-

[
ALTHCARE 37 3= HOSPITAL 37 35 FORTHEYEAR 37
i BY NATIONAL EDUCATION :‘ S . OF THE YEAR :. :': PR o oo
v e MeE I - NDO-GLOBAL HEALTHCARE MEDIGAL TOURISH CONGRESS

i
)

X DEVELOPMENT ORGANIZATION;
MARCH 2014

SUMMIT, 2014 {IMTC), 2016

are the rewards
of dedication.

Continental Institute of Continental Institute of Continental Institute of Continental Institute of
Cardiovascular Neurosciences & Emergency, Trauma and Gastroenterology &
Sciences Rehabilitation Critical Care Medicine Liver Diseases

Continental Institute of Continental Cancer Continental
Orthopedics, Joint Institute & Women's Centre
Reconstruction & Radiation Centre

Sports Medicine




Te'mpest
I

It's faith’,
which we have
successfully implanted,

T H E B R | E F along with conducting the most advanced

surgeries and transplants.

*

India's first Split and Auxiliary Liver
Transplant

Multi-agency pitch on promoting and
randlng GlObal HOSpItalS’ and Create e India's first combined Heart and Kidney
imagery of multi- super specialty Transplant

First hospital in South Asia to perform
nucleus replacement of Spine

*

*

*

India's largest Multi-Organ Transplant
Centre

*

India's first successful stem-cell therapy
treatment for traumatic brain injury

Being the fastest growing multi-super
specialty hospital chain in India, every
milestone we cross at Global Hospitals is a
result of the faith that millions have in us. With
state-of-the-art technology and renowned
super specialists at Global Hospitals there is
always more to life everyday.

Center Of Excellence: |Institute of Liver, Pancreas Diseases & Transplantation |Institute of Advanced Gastroenterology & Therapeutic Endoscopy
|Institute of Minimal Access & Bariatric Surgery | Advanced Heart, Lung & Vascular Institute | Institute of Neurosciences |Institute of Spinal Disorders
|Kidney Institute |Institute of Urology |Cancer Institute & Centre for Bone Marrow Transplantation |Institute of Orthopedics and Joint Replacement
|Advanced Centre for Trauma and Emergency Care |Institute of Plastic, Reconstructive & Cosmetic Surgery |Advanced Centre for Critical Care &
Pulmonology | Institute of Endocrine, Diabetes, Obesity and Metabolic Disorders

2000 beds, 9 hospitals across India
Hyderabad: Lakdi-Ka-Pul,, Ph: +91-40-2324 4444, L.B. Nagar, Ph: + 9140 2411 1111

)
Bengaluru: Uttarahalli Road, Kengeri, Ph: +91 80 2626 5555
Chennai: Perumbakkam, off OMR Ph: +91-44-2277 7000
Mumbai (Opening Shortly): Lower Parel, Ph: +91 22 2417 4435 H 0 S P l T A L S

il: inf lobalhospitalsindia. :
email: info@globalhospitalsindia.com rore ta [ife

www.globalhospitalsindia.com




Healthcity for real.

.
Cardio Thoracic &
Vascular Surgery

.
Cosmetology &
Plastic Surgery

X : ‘ The all-in-one
Gastroenterology & , ; multi-super specialty
Hver Disease ‘ healthcare center.

Global Hospitals & Healthcity, Chennai, an all-in-
.

hiae fact
Neurosurgery one huge facility, is the first and foremost referred

name in multi-super specialty healthcare. Our
internationally reputed doctors, highly qualified
paramedical staff, cutting-edge medical
technolagies and a trail of noteworthy
Bari. atric achievements, attract patients from all across
Surgery Asia. Living up to our reputation, we have
performed the first Split and Auxiliary Liver
Transplant in India and more. This gigantic 1000
bed facility, located on a sprawling 21 acre
campus has one of the largest ICUs with more
. than 100 beds dedicated to various specialties.
Ent Surgery Poised to become the largest Multi-Organ

Transplant Centre in India, Global Hospitals &

Healthcity, Chennai is an icon of life.

L GLOBAL

HOSPITALS & HEALTH CITY
more to life
CHENNAI | Hyderabad | Bengaluru | Mumbai | Kolkala

www.globalhealthcity.net

439, Cheran Nagar, Perumbakkam, Chennai-600 100. Phone: +91-44-2277 7000 Fax: +91-44-2277 7100
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- Healthcity for real

.
Cardio Thoracic &
Vascular Surgery

The all-in-one
multi-super specialty
healthcare center.

.
Gastroenterology &
Liver Disease

Global Hospitals & Healthcity, Chennai, an all-in-
.

Neurosurgery one huge facility, is the first and foremost referred

name in multi-super specialty healthcare. Our
internationally reputed doctors, highly qualified
paramedical staff, cutting-edge medical
technologies and a trail of noteworthy
achievements, attract patients from all across
Asia. Living up to our reputation, we have
performed the first Split and Auxiliary Liver
Transplant in India and more. This gigantic 1000
bed facility, located on a sprawiing 21 acre
campus has one of the largest ICUs with more
than 100 beds dedicated to various specialties.
Ent Surgery Poised to become the largest Multi-Organ
Transplant Centre in India, Global Hospitals &

Healthcity, Chennai is an icon of life.

L GLOBAL

HOSPITALS & HEALTH CITY
more to life

CHENNAI | Hyderabad | Bengaluru | Mumbai | Kolkata

www.globalhealthcity.net

439, Cheran Nagar, Perumbakkam, Chennai-600 100. Phone: +91-44-2277 7000 Fax: +91-44-2277 7100



Healthcity for real

Abdul Haleem Chin.Chao Hui
Egypt

Batool Hassan
Pakistan

Swarnil Bhowmik

Bangladesh

Pulmonology S s

Tral iatology

Multi-super specialty
healthcare destination
of the world.

Global Hospitals & Healthcity, Chennali, an all-in-
one huge facility, is the first and foremost

Surgical referred name in multi-super specialty

Gastroenterology healthcare. Our internationally reputed doctors,

highly qualified paramedical staff, cutting-edge

) lapmscopig & medical technologies and a trail of noteworthy

~/ Minimal Access
Surgery

achievements, attract patients from all across
Nephrology & Dialysis Asla, Living up to our reputation, we have
performed the first Split and Auxiliary Liver
Transplant in India and more. This gigantic 1000
bed facility, located on a sprawling 21 acre
campus has one of the largest ICUs with more
than 100 beds dedicated to various specialties.
Poised to become the largest Multi-Organ
Transplant Centre in India, Global Hospitals &

Healthcity, Chennai is an icon of life,

Sanjay Srinivas

Sri lanka

L GLOBAL

HOSPITALS & HEALTH CITY
more to life
CHENNAI | Hyderabad | Bengaluru | Mumbai | Kolkala

www.globalhealthcity.net

439, Cheran Nagar, Perumbakkam, Chennai-600 100. Phone: +91-44-2277 7000 Fax: +91-44-2277 7100

www.globalhospitalsindia.com

A complex
split liver transplant
and Himani's
world never
stopped.

For simple to complex procedures, the
Institute of Liver, Pancreas Diseases &
Transplantation at Chennai's largest tertiary
care multi-super specialty Health City, is

Key features:

¢ Largest centre for Liver Diseases &
Transplantation in the country

where miracles happen. Himani, a 21-year old ¢ Largest dedicated centre for Paediatric
who was suffering from chronic liver disease Liver Diseases & Transplantation

and has been bed ridden for 5 years. Until a + Dedicated centre for Cancers of Liver &
complex splitliver transplant procedure, she is Pancreas

goinglogetmarriad Inafewmonths; + Over 100 transplants performed in just a

With cutting-edge medical technologies and year

internationally acclaimed team of doctors, our + Largest Cadaver transplant program in
liver transplant programs have given hope to India

thousands suffering from end-stage liver
diseases. The Institute of Liver, Pancreas
Diseases & Transplantation is headed by the
world-renowned liver transplant surgeon,
Prof. Mohamed Rela, who has performed over Just like Himani, for many. their worlds will
1300 liver transplants, including India's first never stop.

successful Split & Auxiliary Liver transplant.

¢ The largest 110-member team of - Liver
Surgeons, Hepatologists, Liver
Anesthetists, Liver Intensivists

For more information call:
044- 2424 2424

GLOBAL

HOSPITALS &
HEALTH CITY

more to life

PR e
Global Hospitals & Health City, Chennai
21 acre campus \ 1000 bed capacity ) 120 dedicated ICUs

CHENNAI | Hyderabad | Bengaluru | Mumbai | Kolkata
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INTRODUCING

— Pinhole Spine Surgery

Advantages

<+ No incision or scars

<+ Discharge within 24 hrs

¢ Back to normal life in less than 2 days*

N
For Super Specialty Spine Care, call: 80087 61000 G I_O BA I_

HOSPITALS

*Subject to clinical correlation more to life
HYDERABAD | Chennai | Bengaluru | Mumbai | Kolkata

4 Lakdi-ka-Pul - Ph: 30644444 ¢ L.B. Nagar - Ph: 24111111

www.globalhospitalsindia.com
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More to |ife
HYDERARAD | Chennai Bengal

uru | Mumpg Kolkata
LB Nagar

- Ph: 24111114 ‘

www.globalhospitalsindia.com
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can save you ffo Bre‘.lst canter.
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The American Cancer Society recommends self-examintation of breasts from the age
of 20. A clinical exam is recommended every 3 years until the age of 40. After 40 years,
itis advisable to schedule a clinical breast examination and a mammogram every year.

Consult your doctor today for further details.
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WE MAKE
MIRACLES HAPPEN

As a coupla planning a famiy, the kiea of having your owm bundte of joy
ks coo of tha most chirishod thoughts. However, thoro an cases whore
you may noed the help of exparts to realiza this decam. Something we
can heip you with at Manipal Fertilty.

Manipal Fertiity, part of Manpal Hospitals 20d 000 of India’s most

‘ and male infertiity, Our centros are equipped with advanced
Infrastaucturo and quUaNiod professionals.

A combination thal assures you of workd class treatment giving you the
bast chance of reakzing that miracie caliod pannthood.

© 1800 208 4444 (rou rree @ ManipalrermiLmy

BANGALORE : JP NAGAR | KALYAN NAGAR | OLD AIRPORT ROAD | RAJAJI NAGAR
INDORE | JAIPUR | MANGALORE | ONGOLE | SALEM info@manipalfertility.com | www.manipalfertility.com



© 1 800 208 4444 (TOLL FREE)

BANGALORE : JP NAGAR | KALYAN NAGAR | OLD AIRPORT ROAD | RAJAJI NAGAR
INDORE | JAIPUR | MANGALORE | ONGOLE | SALEM

MIRACLES HAPPEN

[ tamnest

WE MAKE

As a couple planning a famidy, the kiea of having your own buncie of joy
is cne of the most charishod thoughts, Howevor, theco aro cases whoco
you may need the help of experts o realize this dream. Something we
can help you with at Manipal Fertisty.

Maripal Fertiity, part of Manipal Hospitals and one of India’s most
revered names In qualty haalthcare, offars expert treatment for female
and make infortiity. Our cantres are equipped wWith advanced
infrastructure and qualifiod peofessionals,

A combination that assures you of workd class troatment ghing you the
bast chance of realzing that miradie called parenthood.

@ Manipal FerTiLiTy

info@manipalfertility.com | www.manipalfertility.com
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We understand
how strongly you feel
' about becommg

-a parent

X kﬁmmal&w mrmwmmow»mm
s - ot hnving your Tin bundie of joy! Hower, theee ace timss whord you
mmmwawswwﬂm&omm Soemethng

. wocmhubyouwmdww

N W&wmdwwwwarm,m:m
« Darnos in quality hedthcans, oSers Gt treatment for femalks and male
infortiiy. Our contres ang equipped with advinced infrastructure and
WMammmwu)wdmm

. wmmwuu»bwdumdbocav*uaw

®) 1800 208 4444 (o sree)

BANGALORE : JP NAGAR | KALYAN NAGAR | OLD AIRPORT ROAD | RAJAJI NAGAR
INDORE | JAIPUR | MANGALORE | ONGOLE | SALEM info@manipalfertility.com | www.manipalfertility.com

@ Manipal FerTiLiTy
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BEHIND INSURANCE, BEYOND INSURANCE

THE BRIEF

FHPL is one of the foremost Third-Party Administrators in the
health insurance sector of India. FHPL, through its dedication
and commitment delivers quality services to all channels of
healthcare industry right from insurance companies, hospitals,
policy holders to corporate houses, agents and brokers.

The objective here was to completely rebrand FHPL. They
wanted to move towards Wellness as they were offering
services related to wellness. We therefore had to reposition
FHPL as a brand and position it with where they actually
wanted to be in the future.

Healthcare

tempest
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Come, participate and get stronger.

(@, w)
S Secure ‘} By MARSH & MCLENNAN Fl:l !?P



FAMILY HEALTH PLAN INSURANCE TPA LIMITED

C
FHPU

BEHIND INSURANCE, BEYOND INSURANCE

New logo

tempest
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BEHIND INSURANCE, BEYOND INSURANCE

RE CHANGING

THE LANDSCAPE/

/
g 7 /’ «Uv

Healthcare

Healthcare

Teaser emailers

WE ARE IGNITING

WE WILL BE TOUCHING

tempest
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FIHP

BEHIND INSURANCE, BEYOND INSURANCE

tempest

Revealer emailer

Transfoimation
' from

“Behind ta Beyond”

Healthcare
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FIHPL

BEHIND INSURANCE, BEYOND INSURANCE

tempest

/"IN THE TIME YOU TOOK
READING THIS, WE HELPED
3 EMERGENCIES
AND HANDLED
9 QUERIES

@

Family Health Plan Insurance TPA Limited

Opp. Reception-6"w x4’ h

w\ ﬁw

G '{,\,
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Transformed |

to Deliver —

i

-a@

Family Health Plan Insurance TPA Limited
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R2ady to fly.
Ready to soar.

In this ever-evolving world, change is the need of the
hour. At FHPL, we have embraced change with open
arms and that's why we are ready to make our presence
feltand soar even higher.

We have not just changed our look, but our entire
outlook. We are going beyond being just a TPA. We are
exploring new avenues to fly high and we will be...

“Behind Insurance, Beyond Insurance”

Best Regards,

Bharathi G
Chief Operating Officer

BEHIND INSURANCE, BEYOND INSURANCE

Family Health Plan Insurance TPA Limited www.fhpl.net BEHIND INSURANCE, BEYOND INSURANCE
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SEARCH

Search for the Network
Hospital specific to your
insurance company. As this list
is subject to change;
you are advised to check
the list when you plan
admission in
hospital.

& <)
FHPL

ET

SHOW

Produce your FHPL ID Card at
the Network Hospital's Credit
billing section, along with a
Photo ID proof like
Aadhar Card/Voter ID Card/PAN Card
etc. You are advised to
produce previous medical
records, if any, for
easier cashless
approval.

HEALTH AT YOUR FINGERTIPS

Inamedical emergency, speed is the need. We, at Family Health Plan Insurance TPA Limited
understand that and we have come up with Mobile Sparrow - India's first TPA services App.

Mobile Sparrow makes every service from Cashless treatment to Reimbursement hassle-
free and available to you at your fingertips.

PROCESS

Hospital initiates the
cashless request with us and
we issue authorisation
letter to the hospital as per
terms and conditions of
your insurance
policy.

L%y
SIGN
You are required to
sign the final bill

before leaving the
hospital.

> Check the list of Network Hospitals

> Access your e-Card anytime, anywhere
» Check your Policy Details

> e-Cashless Reimbursement

> Download Claim Form

» Check Claim Status updates

Scan the QR code to > Access the Wellness portal

download the app and more

CALL

Call us on our Toll-Free number
to reach the
Customer Care Centre for
any assistance.

email: supportwellness@pl.net  www.fhpl.net

ot ———
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e ¥ 20 Years of Market Presence & catered
— - to over 28 real estate corporates.

MEGA PROJECTS INTEGRATED CITIES
GATED COMMUNITIES

STANDALONE PROJECTS
COMMERCIAL PROJECTS
RETIREMENT HOMES

PLOTTING VENTURES
CORPORATE IMAGE
EXHIBITIONS
WEBSITES/MICROSITES
DIGITAL CAMPAIGNS




CASE STUDY
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* MAGARPATTA CITY

* NANDED CITY

+ SKYBAY

+ SHOBHA DEVELOPERS
* BRIGADE

» STELLAR
* MARINA SKIES
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MAGARP.

OUR CLIENT SINCE 1999

We Built Magarpatta City

To succeed, we must first believe that

Project Focuses

» Located in Pune

» A city developed by 110 farmers is
today a worldwide model for i
inclusive development. -

""‘“*“"’3%

* A 410 acre city

MEGA PROJECTS INTEGRATED CITIES
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MAGARPATT Realty
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MID-DAY ad size 25cm (w) x 35¢m (h)

We Built Magarpatta City
To succeed, we must first believe that

The fext g

It Is existing and functional. See it to believe it.

ng in th Beng the
Ciy have discov way of Me m-,.».n-l work, wa
and walk to play - & unique urban revolution in 1oday’s age and time

& Integrated township bu 120 farmer famil s
, Magarpatta Ciy is the st of sheec hard work,perseverance Magarp
fantly some seemingly impossibie dreams wak o

sn'tam

gamatta Cty, bullt on the eco-ne
@ landmark project foc contemporary |
10 blue chip big wigs 55 the wo

i Sustainable
integrated
id and thousands of

back at our achievements with pride and joy. we aiso take a pledge
». Ir's only the

T WG 2
We bhelieved in success and we achieved it. <, A

*
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3rd December, 1999 - 2007

Today, Magarpatta City's success is leading to greater opportunities.

When that we could

Ousdenams e 120 hgh. it project s vt st innovtv, bt rgerthan . Bt sbove s ol powes 0 eslve
10 admication. Today, Magargatta City s 400 acres of remarkable eeality, It s frst o its kind revclutionary role model of ek

Uricaoe wolk 10 home, walk 1 office ieroe Aesdents of Magarputts Chy enfo larger thn W smenties e ccation s sports camputen, orgal,banks, restucat s coter ol g s
tPen the bowndanes of the project. Our intaslt 1

Every tarmer of Magarpatta vilage is today a part of
City. The

everythi that maks & complste workd. Our st 5 vy musch evdant frem 1 globl LT, glts whots 9rowth  amecwtred b SEZ ot Mapvpatia O A 50 $001:2000 Corbied Compary
2004 that fulffs your

not reatrcted 1o

. 25 you ae volved 2l e o proble, you are 4o gien chance 10 choaseyour are of e T e stategy o ony hepa

tature. Mere, your

jence.
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We ave 0n our
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® MAGARPATTA CITY CORPORATE OFFICE

CO-1 : ACCOUNTS EXECUTIVE (MF)
Candictute sheuld be & Commence Ceaduate / intet CA. / KONA with
mervemum 1 years of expermece = Accounts Fnce. Knowedge
computerized accounting packages and command over Enghsh and
Marathuis exsential

CO-2: COMPANY SECRETARY (1)
Canddate shoud be & member of the Iniaute of Company
Secretaies of india. Freshers cam alve. apply. Age Wit - Upto 30
yoons

€O-3: CUSTOMER SERVICE EXECUTIVES (WF)
0N, brght. yeuing aradustes haveeg excelbent isephorse manneny
Yo and Marathy

Site Offce

® MAGARPATTACITY $ITE OFFICE

50-1: CHILS ENGINUERS (2 posts)
8

Job Protie: Security Admnnisation Abkty %o co-onfinate Wik
warious securty sgencies, Pokce dept. | Foe Brigadentionpitah. And
aho srubnizng the bllngs from spencen, losking iAo proper

50-2: PROJECT ENGINEERS (6 pasts)
BE / Dghoma in Civl Eoineerng with experence of misimern
15 yean

503 SEMOR ENGINEERS (Civl) (15 poats)

BE Gl / Dgloma in Cril Eegineenng. experience of misimem

Sy

504 JUNIOR ENGINEERS (Civl] (25 posts)

Dhghoma / Degeve in Chel Enginwerng, Misivam esperience of 33
Bungaioms.

are & st Comguter knowedye & essential Age hest - Upto 30
yoae

CO-4: SECRETARY TOMO (1) (1 port)
Srght, yowng gradustes with Oiploms . Secrvtarial Teanng
23 yuar patance 1 socreary 1o 1 macagement parnentl

ommunscavon Th computer hnowledge

£O5:ADMIN. ExECUTIVE (1
Bright, young gead od in doy-to-dey office

oot with campi Thomecy n (rginh s
it Candidates with & Ingal Background o studyig law wll be
preferred. Experience wil be an added beneft. Bough not
mandatory, Age bmi  Upta 30 years

CO6: SALESMASKETING EXECUTIVES (MF)
Fresh, Beght, yousg Qradustes with computer A .
commentason ks and good commang over Engloi, Missth ind
Mirch 3 evpenitial. Candbdates with engneeenq background wil be
oreten

50.5: QUANTITY SURVEYOR (1 post)
Digioma / Degree 1 Gl Engineering. Mmmum experience of 10
e expaciatly for Hotels, Math ot

50-6: TRAINING OFFICER (SECURITY)

cmgune Arwiedge weih ineation

e pevsonal . Uhsstbe et Marathi. Engéh & Hands
Job Protie - Alsty 10 pravide practcal and theorstical framing 1
y officers i the

ing, vghenc
sacuerty systems, trathc maragement, ey handing and mairenance,
and other sec

50-7: SLCURITY OFHICER (Adwministration)

Candidae showd bean Ay Nary bckireund o shkd taws erved

8 reputed secusity aency as secunty offcer Experience 510 year

A-ns 3, Computer 900 communcation and aites
Mt et i Maath, Engiah & s

Nhe PF, £51.C. Plas, Sarvice Tax etc. Orwching bty of quands
binrg wupphed. sehele maimtenance. greance handng presarng
frrtormance reperts of securty agencen. simtéung Vacphtden, =
st and ward syste, abde S nderitand the wtusbon andhandis
=y

© PROPERTY MANAGEMENT SERVICES.

PRS- OFFICE ASSISTANT (2 ponts)
with 2

Computer inowtedige s essential

2 ouUSEREEG

e M gl Marath pderil.

For techncal personnel, knowledge of 150 and computers shall be
an added vantage

ve spphed betor

% [

MAGARP.

The pride of Pune

o Magarpatta City Projects :
Hotal 8 miion 5.1 Shopoing Mal
+ Nanded City on Sinhagad Road

a ncome

at the fru

g Incor pride of achievernent

ared by all propor n what is truly

MAGARP.

The pride of Pune

Featured as the role model for Mmm\ﬂi on BBC, CNBC.
Drscovery, NOTV. CNN IBN, S: S

Gymitiana with Ohrpe

Winner of the

and in all keading Pmms

(== @

Township and
13, Shotapur Bazaat Road, Of East Street, Pune - 411 001. Call. +91-20-26823%00 E-mai: mpc!

IT Porks, SEZ, Retail, Hotels, Hospitols, Educotion Compuses, Sports Complexes & [WE ALSO BUILD [IEIES

Company Limited

ssri net Visi

{ PARTINERS IN PROGRESS

= =

{_CYBERCITY MAGARPATTA IS HOME TO

4

from Gowt, of Maharashira.

garpatiacity. com

sre photograph ® Specty contact umbes Resumes must be seet witin 7 days 10- The Chief Operating Officer, Magarpatia Township
Development and Construction Company Limited, Megaipace, 13, Sholapur Bazas Mosd, O East Stroet, Pune - 411 001

docs avays M & gy @0 EXL @ @ woton [ M- BT 953 By

AVIVA
- Chandan M. Parwani - Associates OR.B y  SERVICE
mmwﬂonnnu Ministry of information Technoiogy. & Industry, oF

T e 75
+BSNL, VSNL & Airtel
Corporation, MSEDC Lid., STPI
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Most Admired. Most Appreciated and Most Awarded
integrated township of India.

Now enters into the Limca Book of Records.

Largest Energy Saving Project by a single entity.

We are proud to inform you that Magarpatta City enters the Limca Book of Records
for its solar water heating system, heating 4,28,750 litres” of water per day and saving 7 million electrical units

Appreciating our Green Efforts, the Pune Municipal Corporation has offared 10% Discount on Property Tax to proparty owners of Magarmpatta City
So what are you wasng for? Come be a part of Magarpata Cay.

o+ S+ B+ - p‘,+19+ 29+ ﬁ'=mmm»£’li

4 y ciry
- /

Calt 2523000 E-mal: mpcity pel Viskgt ot cow 1T Parks, SEZ. Rtal Haath Cane, Hesgpilty, Edecatien Campases, Sparts Compiesss & AT ALS0 U0 NS

Bookings Open !

Te'mpest
I—



Realty \

tempest

\
\ .
anded City, r.
The Maximum City

700 ACRE CITY. OUR CLIENT SINCE 2009

THE CHALLENGE THE

The project on Sinhagad road & Nanded city

not being a popular location amongst Hinjawadi, O BJ ECTIV

Magarpatta and other upcoming areas.

THE SOLUTION THE REQULLE

To create a big bang by bringing out the 1000 %m rgg?as
largeness of 700 acres & positioning it as a Delivered 7000 apartments |
changing face of Sinhagad road 95 towers | 6 neighborhoods

yet to come

Launch Campaign




1
ﬁ;gmng City.re Realty J | tempest

)
5]
E.C
o0 = 2
Q O o)) b) "E <) 5
o— _ 80 3 & QO
e Changeis & & S g
Change is .E_: = At S E Z g
i : T : 1 A
future 2'&5 inevitable <= 5 £= £
© = - - Pt L e . e
A change that changes =4 -5 Z Change 1S progress © o o0 = Change 1S lnSplrlng
everything forever B <5 A change that takes us ahead of our times © Qqé = A change that changes the way we see
< o

(<5}
=)
o)
=
(&)

CE

OV 5
o !
o= £ 5 Changeis
- > L) .
®® 5 ¢ positive
S8 4
G>) E:) q>) S5 ;-j.(hango thart].cfl](anges
(%) © 2 the way we thin
o = - p— - -
L8 4= g C e
A change that changes ' v : f t O Gy 50 = 2
thge way we thri’nk S0 Change 1S u ure go: < g a
: s © A change that changes everything forever ® ¢, < Z
r= ; ; ' L= o &
S O Og =
Q.- -
Q oo™
=
DG
N <
70]
(D)

The change you want to see, is here! Come, See & Experience...
For more details refer to center spread page.
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Change

Change is inspiring
The best change often starts as one simple thought.

Change is positive
It brings an enduring transformation.

Change is progress
The smallest decision can make the biggest difference.

Change is inevitable
The sooner we open up to it, the better.

Change is the essence of life
If we don't change, we don't grow.

Change is future
And it is here, right now.

Be the change you want to see!

Why merely observe this Maximum Change,
when Yyou can Partner it!

Change at its maximum best. This change is not superficial. Neither is it a temporary burst.
On the contrary, it is a deep rooted & futuristic movement, grounded on trust and transparency.
Don't just stand-by and watch. Embrace this vibrant lifestyle and arrive on the fast track of growth.

Be the change you want to see!
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Master Plan of Nanded City

This Change promises
Maximum Transformation!

Pune.

beautiful y the 700 acre

P ¥ and
‘Nanded City. Punse - The Maximum Walk to Home' lifestyle will faciliate effective time managenent, The Groenery
Take your pick from a range of bungalows & villas y i)

« apartments, penthouses,
-dyuh-lﬁqhu.ﬂtd-vhmbhm-.m and entertaining weekends.
mh——khhm%hmdwbh Be a citizen of “The Maximum City' and welcome home maximum prosperity,
bring  joyful the lfe of every family  maximum lfestyle and maximumjoy!

Realty

* 120acresof greenery decoration items made by them

. 40% gy saving, water water heaters, salid .
waste management TH o e

'+ Round the bulance and most. the unshakable trust of the Puncites. Pune is still changing and another
medical fscilities. dumension of this change fs also shaping up.

tempest
-

alike Industrial empires and

artistic endeavours co-exist mmwmmmmmmmnmmuu—
professionalism. Here ‘okd s gold and ‘new s celebrated. Today. Py s

430 acre Magarpatta City, a towering achievement in Pune’s real estate!

.
o Retail space. food court.
.

Amulty spectality hospital
o Walk o Health check up camps, literacy programmes for comstruction workers.
o Natural beauty. educational and sports complexes, banks. restaurants. fitness

o Financial assistance to mentally challenged children through purchasing the

« Happy familios residing n 7.500 homes, for mare
than60,000

are a true blue Puneite, come and partner this cha
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The Maximum City

trees and 5 < plantéd 2

Maximum Thought

An all-encompassing thought has gone into this creation. We have seriously thought
about your aspirations. the quality of your family life. about environment and how we
shauld co-exist in perfect harmony with i We have thought about what roots mean to
wings. In this huge endeavor, we are committed 1o cherish humanity. This integrated
and honest th Ay, Pune Into” ty’ blessed with
atural besuty and best in class amenities.

Maximum Nature

Speawling lawns, llower laden bushes, gardens, Eco Park. rustling trees. chirping birds,
nature cure center, hge playgrounds, proximity to Khadakwasla, Panshet. Sinhagad
Mulshi. Bhatghar, river frontage breeze
throughout the All these combine 10 create a never before, natural environment.
Only in Nanded City, Pune - The Maximum City!

5.2 kms of river frontage

—

Maximum Opportunities

Nanded City. Pune will house state-of-the-art Commercial, Business. Recreational and Institutional Zone comprised of IT Park. Animation & Gaming Zone, Offices. Corporate

Offices, Showrooms, Hyper Markets, Multiplex. Mall. Theme Restaurants, Star Hotels and many more prestigious facilities. The Maximum City’ will be laden with an array of
oppartunities.

l wrowth,

Realty
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700 acres of

Dreams, Vision and Success.

235 farmer families nurtured a dream and resolved to turn it into a reality. Imagination was

unleashed, action was initiated and an epic was born - Nanded City, Pune.

You placed your trust in our dream. We are striving to match up to it by working

ceaselessly to-realize this vision. With the firm foundation of your trust and our commitment

we are creating 'The Maximum City' on 700 acres of land

o XTIV
(3330 n"ﬂ!ir-vn

prs———

Maximum Lifestyle

Health, happiness, harmony, freedom, entertainment, security, leisure. enrichment
and bisss.all this and much more has defined the unique lfestyle at Nanded City, Pune.
A Sports Centes, Jogging Track. Parks. Bus Terminus. Hospital. Fire Station, Shopping
Center. Library. Police Station and many more amenities are adding style and substance
10 The Maximum City

Maximum Eco-friendliness

Original natural glory will not only be retained but enhanced a Nanded City, Pune.
Riverbed & riverside developments. Sustainable energy systemms such as Rainwater
Harvesting, Bio-gas Plant, Vermiculture and Solar Water Heating will be consistently
used, making The Maximum City’ truly eco-friendly.

backwaters for c6l and natural breeze

Nanded City, Pune - The Maximum City in tune with nature. A ﬁ
. y « 52k frontage

©
® 25 kms of backwaters for cool and natural breeze
The:petae of Puns L GIEX Project
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700 ACRE CITY. OUR CLIENT SINCE 2009

A 700 Acre Mega Township on Sinhagad Road, Pune. ® 3§

HARDED CiTVExpress
N

% Smart Decision. Smart Citizen.

~

THE
THE CHALLENGE OBIJECTIVE

To generate enquiries from Magarpatta | | To highlight why the 700 acre

and near by premises for Nanded city fownship is a smarf
investment opportunity

THE SOLUTION THE

Instead of giving a print ad we created a tabloid

with the same look and feel to give each and R ES U LT
every unique detail of the project. This was

distributed at Magarpatta, seasons , noble 100+ ENQUIRIES
hospital and other surrounding areas

The Nanded City Tabloid
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A 700 Acre Mega Township on Sinhagad Road, Pune.

NANDED Ci

com | Call: 020- 67275300/1 /2 | Inlo@nandmclwwnl r.om

Wednesday, January 27, 2016, Pune.

press

% Smart Decision. Smart Citizen.

anded City, .

Sinhagad Road, Pune

A 700 Acre Mega Township on
Sinhagad Road, Pune.

You, aong with 7000 other familes, who reside in

95 towers comprising of 3000 apartment

only tamiies residing on Sinhagad Road who are

enoy

]
Sargam
neighbourhoods, you wil find more ike-minded

sustainable development, Nanded City, Pune was
inceplad when 235 farmer families came together
10 form a 700 acre privately managed, mega
integrated township on Sinhagad Road. The idea
behind Nanded City, Pune was to carry the rich
legacy of Magarpatta City forward and provide
iving spaces that use difierent technologies and
services and eahance the quality of living whie
feducing costs and esource ConSUMPHGH
pass this idea 10 you and handover the concept of
wholesome ving in this mega tawnship. We thank
youtor the trust you have bestowed upon Nanded

wesday, Jarwary 27, 2016, Pune | waew narde

Realty
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2 NANDED CITYExpress -

Wednesday, January 27, 2016, Pune | www.nandedcitypune.com | www.magarpattacity.com | Cal: 020-67275300/1/2

Experience community living like nowhere else.

Where families from all the communities come together to celebrate festivals, where days of national importance are celebrated together, where there is a sense of belonging
and attachment, where senior citizens can spend time together, where like-minded individuals can share their thoughts and exchange ideas, where children have their own
space to grow up; community-living experience like this is hard to find anywhere else but in Nanded City, Pune.

Navratri Utsav 2015 Deep Mohatsav 2015

Independence Day 2015 Senior Citizen & Police Meet

CiHtypone com | wiww magarpatachy com | 12 28

City, Pune and we are sure you know that this has
been a smart move and a smart investmant for
yourfuture

" is a" in the s e
e

o [;’w: Only at Nanded City, Pune z

CBSE & ICSE board . IT park that Is spread

' across 7 milion 5q. N and wil provde jof  |EIEETTTEIER
opportuniies fo more than 50,000 employees i the
future. The Eco Park and Oxygen Zones have beerl  We, at Nanded City, Pune believa that awel grown troe

designed to make you exper

© 2 polution Ke¢  gives oxygen, saves soil fentiizy & sod erosion, controis
ood for b
animals and also gves flowers, frts & rain
already planted more than 13,200 trees and have aiso
converted the natural features of this place, ke the
stream running through the site into an

air poliution, provides shelter ar an

S{mphony 7 mitiion sq. ft

IT Park 50,000 Job Opportunities

1

sumounding village area and passes thiough
Cry. Pune. Wo have created an Eco Park along it by
ast ko Cybe Magarpeta Gity but : 5 v troating the wator straam thvough a combinason of oot

Parkin Nand Pune which willbe the futu

The concept of Urban Agricuture has also beon
introduced In Nanded City. Pune wherein organic
vegetables are cultvated and sold to the residents. We
have also developed the riverside aren and have been
growng vegetabe
riverside befts have resufted in an Increasing number of
floras surrounding t. This self sustainable model and
the concept of urban agriculture make Nanded City,

i the vicinity. The restoration of

e ECO FRIENDLY ADVANTAGE

Pune one of tha most environment friendly places in
town.

Riverside Frontage:

her serane views of the river keep you refreshed and
rojunivated. Riverside aroa is kept exc
development. As we carry on with the developments
during phase one, it will become a strolling park. The
fiver trontage and the backwaters make a picturesque -
locale. Also, because of its location, Nas
tends to get more foggy and misty mostof

Soil Management: efectively recycle solid waste. We also have

system for recycing Non-blodagradable waste.

At Nandod Gay, Pune we have embarkes
fand Gabion matiresses along rverside o arres: c
1704, provent rasion of sl and acorng of e rvor [
bank. We have alo estabished piantaton siong the

vecsid for s bk boautcas

on The construction of blogas Plant is also complete. If is.
ihe most eco-friendly manner to treat solld

Waste Management: rodegradable waste. The biogas generated through
11 s being sed o prockce eeckcity which is used Ganesh Utsav 2015

We, at Nanded Cay. Pune promote the residents 10  or area ighting. The water that is used for landscaping
segregate domestic waste 8t source. This helps US 10 here is STP water,
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SOBHA

Sobha Developers

-Ilr;%kl;wggome’r launch campaign

Sobha Corporate brand campaign
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SOBHA

Sobha Developers Limited

ATruly Global Indian Company
Real Estate and Construction

www.sobha.com

Indulge in a world of magnificent detail — excellently crafted and brilliantly executed.
Where life's about its finer nuances. At Shoba, enjoy every detail of life.
s O B HA GA. R N E T 3 & 4 BHK Super Luxury Apartments
Designer Landscape | Rainwater Harvesting System | 24x7 Power Backup | Amphitheater | Proximity fo State Highways and City Centre

Kondhwa, Pune 2032 sq. ft. fo 2600sq. ft.
Call: 99756 40000 / 99756 50000 | punemarketing@sobha.com
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SOBHA

Sobha Developers Limited

ATruly Global Indian Company
Real Estate and Construction

www.sobha.com

SOBHA

PASSION AT WORK

LIFE IN DETAIL

It's perfect everywhere, just like Nature.

Indulge in a world of magnificent detail — excellently crafted and brilliantly executed.
Where life's about its finer nuances. At Shoba, enjoy every detail of life.
s O B H.A GA R N E T 3 & 4 BHK Super Luxury Apartments
Designer Landscape | Rainwater Harvesting System | 24x7 Power Backup | Amphitheater | Proximity to State Highways and City Centre

Kondhwa, Pune 2032 sq. ft. to 2600sq. ft.
Call: 99756 40000 / 99756 50000 | punemarketing@sobha.com
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SOBHA

Sobha Developers Limited

ATruly Global Indian Company
Real Estate and Construction

www.sobha.com

SOBHA

PASSION AT WORK

LIFE IN DETAIL

It's perfect everywhere, just like Nature:

Indulge in a world of magnificent detail — excellently crafted and brilliantly executed.
Where life's about its finer nuances. At Shoba, enjoy every detail of life.
S O B HA GA R N E T 3 & 4 BHK Super Luxury Apartments
Designer Landscape | Rainwater Harvesting System | 24x7 Power Backup | Amphitheater | Proximity to State Highways and City Centre

Kondhwa, Pune 2032 sq. ft. o 2600sq. ft.
Call: 99756 40000 / 99756 50000 | punemarketing@sobha.com
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SOBHA

ATruly Global Indian Company

Sobha Developers Limited
www.sobha.com

Real Estate and Construction

n

SOBHA

THE SOBHA TOUCH
HANDPICKED LIFESTYLE

Sobha arefully

THE SOBHA TOUCH
HANDCRAFTED DETAILING

Sobha, where every home is so immaculate, so detailed,
so precise, that excellent becomes an understatement.
Detailing is Discipline at Sobha.
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THE BRIEF

Brigade is a leading builder in Bangalore. Brigade Exotica is one of the
premium offerings. It was one of the tallest buildings in Bangalore but

L L R ——

Ouite a fow yeam for it

was located in an area which though in proximity fo the commercial Just a few 3 L f%.
danse e the artlsanve in oy

hub, was still not fully developed. We therefore had to position it for

those who have arrived in life, are confident of themselves and =)

are able to see the future growth potential. We also had to highlight
the height of the building and hence showcased it through a hot air
balloon floating at a lower height.

REAL ESTATE

S

Hushdwidnvion




Quite a few yearn for it,
Just a few earn it.

Rames far the achiever in you,

tempest
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BRIGADE
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HIGH LIFE FOR
THE HIGH FLYERS
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3.4 & 5 BEDROOM 35 STORIED J)» (""\

PREMIUM RESIDENCES TWIN TOWERS. LUXURY APARTMENT
STARTING ?1.56 CRORE' TALLEST IN BANGALORE. PROJECT OF THE YEAR BRIGADE

EXOTICA
1800 102 9977 | BrigadeExotica.com cnmen c,i,(m.,.., S
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BRIGADE Re launch of AtNo.7
= AT NO e launch ot AtNo

BANJARA HILLS HYdeerGd PrOjeCT

THERE'S NO FORMULA
FOR SUCCESS,

BUT THERE'S

AN ADDRESS

FORIT.

Brigado At No. 7 offars you the finest amonities af the mast luxurious location in town -

i manutes from lifestyle destinations, super specialty hospitals, imtermnational schools, and
- much more. With only 55 homes spread over a sprawling 3.1acre property, we being you
. fimited edition 4 & 5 bedroom premium residences fit for royals. The best pant? We are
; ready to move in. So visit us today!

" 3 = =)
= 4.7 Crore One Premium 10,000 sq.ft. oc
Onwards Residence peor floor Clubhouse Roceived
(3350 To 5180 sq.ft)

Call: 1800 102 9977 | salesenquiry@brigadegroup.com

CREDA]

Brigade At No. 7 offers you the finest amenities at the most luxurious location in town -
minutes from lifestyle destinations, super specialty hospitals, international schools, and B R I GA D E
much more. With only 55 homes spread over a sprawling 3.1acre property, we bring you
limited edition 4 & 5 bedroom premium residences fit for royals. The best part? We are
ready to move in. So visit us today! _—
BANJARA HILLS
é =} ’ Q BrigadeAtNo7.com
4.7 Crore One Premium 10,000 sq.ft. oc
Onwards Residence per floor Clubhouse Received ————
035070 380 sa8) 1800 102 9977

Call: 1800 102 9977 | salesenquiry@brigadegroup.com
CREDAT
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Stellar — Commerual Space,

www.saarrthigroup.com

Still stuck-up in tacky office spaces

for location advantage?

-~ §TRLLAR

ALLINALLDYNAMIC SPACES

7 Y . Amazing Location | World-Class Amenities

&7 Customized Space Solutions

Site: Near Zensar IT Park, Office: 501, Eden Hall,
Kharadi, Pune, Maharashtra Model Colony, Pune - 16.
Mob: +91 90110 83332 Maharashtra. India
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Stellar — Commercial Space,

www.saarrthigroup.com

!
B '\

Still stuck-up in tacky office spaces

for location advantage?

[GLLAR

ALLINALLDYNAMIC SPACES

Amazing Location | World-Class Amenities

Customized Space Solutions

Site: Near Zensar IT Park, Office: 501, Eden Hall,
Kharadi, Pune, Maharashtra Model Colony, Pune - 16
Mob: +91 90110 83332 Maharashtra. India
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MARINA SKIES

BY CYBLRCITY

Marina Skies by
Cybercity

Launch Campaign
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MARINA SKIES
BY CYBLRCITY

{ll,cYBERCITY

LAUNCH Campaign - Teaser
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MARINA SKIES

BY CYBLRCITY

it Clubhouse

King Size Swimming pool  Workd dass

Call: +91 99894 24444 / 3999 3999 | E-mail: sales@marinaskies.in
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Stall designs we created for our Real estate clients

mﬁﬁ"'ém

FIRST

FULLY FUNCTIONAL
ACH

FULLY FUNCTIONAL
ACRE
PRIVATELY
MANAGED

AWA Hj&gxmg
TED
10 NSHIp

PRIVATELY
MANAGED

AGE ‘;_':—
INARD WINNIN ,
ITEGRATED h‘
SHIP

N )
o ‘anded City



Realty

tempest

Stall designs we created for our Real estate clients
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GREEN
Cﬂ%ﬁE

that stand a class apart
GACHIBOWLI

S&S GREEN:
PROJECTS
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An investment for a lifetime,

World-class affordable homes
in the heart of Hyderabad's IT hub.

Realty

Stall designs we created for our Real estate clients

BABUKHAN Legacy Matters ' BABUKHAN
SOL]TAIRE .mmmmw‘”“""“'“”"" PRARERTIRS

- Deccan Towers
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2,3 &4 BHK Apurtmerty + Created achitectra
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CREDAI-PUNE

PRESENTS

PROFESTI

PUNE'S MEGA PROPERTY FAIR
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CREDAIpyn g

PRESENTS

PROFEST

PUNE'S MEGA PROPERTY FAIR

VENUE: SSPMS Ground,
Near Hotel Le Meridicn, Next to RTO, Pune.
Date: 28th - 30th Jan 2011
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BRAND LAUNCH
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FMCG

tempest

The
BRIEF

Mastana Mango drink, yet another brand falling under Shelke
Beverages, needed a packaging revamp. The challenge was that the
previous packaging looked very mass-driven and did not justify its price
tag. Thus, we had to make the bofttle look more in the league of leading
competitors like Maaza, Slice, Frooty and the likes. To achieve this
complete makeover, we firstly created a new logo unit using stylish san-
serif font. The fresh mango fruit, juice splash, and luscious mango cuts

were used to create temptation. To complete the look, we used fresh
blue crystal patftern to symbolise cool drink while creating a stark contrast
with yellow. Et Viola! We goft the perfect brand new look.

Brand identity
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Dxveool

PACKAGED DRINKING WATER

REVIVE  RECHARGE

REVIVE ,.,// RECHARGE R
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Campaign
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Dxveool

PACKAGED DRINKING WATER
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REVIVE RECHARGE ﬁ
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PACKAGED DRINKING WATER
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Dxvcool

PACKAGED DRINKING WATER

A DUSLITY FRODUCT 8Y

SHELKE

GROUP

~ RECHARGE

LIVE NON-STOP

Campaign i ﬂKVEI][ll

PACKAGED DRINKING WATER
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Mahalgbamrut“

The -
\ }:(:Afh'bimbﬂf
BcRbEeEhomruT - a fresh entrant in the herbal hair-care market, " @urvedi(_/

wanted us to conceptualise their brand positioning and campaign. Y- b -~ e
A brand that was facing a huge competition from established 7 B
brands like Patanjali, Lotus Herbals, Ayur, Keo Karpin, Indulekha and N S

likes, had to break the clutter and own a unique mind space.

We observed a peculiar patftern in which most ayurvedic products
advertised their products - a fradifionally dressed woman, sages,
dried herbs in a mortar, etc. We wanted to give it a new-age look.
Thus was born the campaign 'Fashionably ayurvedic'. Through this
campaign we inspired our consumers to keep trying newer fashion
and styles. The underlined message was to undo all the damages
done by fashion with our herbal (ayurvedic) products. The look and
feel of this campaign was kept modern and trendy fo appeal fo
diverse target audiences.

Campaign
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Mabalﬁbamrut“

:Mahak?s‘hamrut
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campaign

Help ane no: 74100 2792939 | 020 - 2434 B433 | contact Tor distributorship: contact@snehamrutheralin available in all medical stores | By cashless on: www.snehamrutherbal.com
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campaign
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20 Years of Market Presence & worked
top 12 hospitality brands
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COIEPORATE IMAGE
BRAND LAUNCH
BRAND CAMPAIGNS
TACTICAL CAMPAIGNS
DIGITAL CAMPAIGNS
WEBSITES
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Sheraton
Grand

PUNE BUND GARDEN HOTEL

The

L%R,lgfigien, the iconic hotel of Pune, was being
taken over by Sheraton Grand. The objective was o
communicate the same to the masses.

It was decided to put Sheraton Grand and Le
Meridien on the same pedestal, hereby retaining the
emotional connect that people had with Le Meridien
and bringing about a new experience with Sheraton
Grand. The striking visuals along with the headline
“Only the best can replace the best” helped us to
achieve the desired result.

Hospitality]

tempest

coming soon

s,

Only the best can
replace the best

..‘

coming goon ,&'MER|D|§U'.:!
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Sheraton
Grand

PUNE BUND GARDEN HOTEL

coming soon

r
|
Only the best can replace the best 4MERIDIEN ISNOW  gpoaton
Grand

Launch - : -
campaign b | oB W e 8



Sheraton
Grand

PUNE BUND GARDEN HOTEL

Sheraton
Grand

£ MERIDIEN
PUNE

Call; 491206641 1111

£ MERIDIEN
PUNE

tempest

SNOW Sheraton
Grand

Launch PP
campaign - o e &

Call.: +91 20 6641 1111

d its logo

[ She
Starwood Hotels & R ., or ts affiliates.
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Sheraton
Grand

PUNE BUND GARDEN HOTEL

Only the best can replace the best LMERIDIEN ISNOW  gperaton
Grand

Launch

SPBiy | L wem s mr om

cam p d |g N = e o

s Call.: +91 20 6641 1111

£2016 Starwood Hotels & Resorts Workdwide, Inc. All Rights Reserved. Sheraton and its logo
are the trademarks of Starwood Hotels & Resorts Worldwide Inc. or is affates.
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Sheraton
Grand

PUNE BUND GARDEN HOTEL

Launch
campaign

We've Arrived

.

Sheraton
Grand |

PUNE BUND GARDEN HOTEL

tempest

Le Meridien Pune Sheraton
isnow Grand

PUNE BUND GARDEN HOTEL
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Sheraton
Grand

PUNE BUND GARDEN HOTEL

Topyanilintu fofie

The BRIEF Bese

Le Merdien, Pune, an iconic 5-star hotel in Pune had just been taken over by the
international brand 'The Sheraton Grand'. With the change of guards, the
respective restaurants were also undergoing a renovation and were to be
relaunched. Bene Italian Kitchen, what was earlier Favola, was to be branded in the
Pune market as a restaurant that would serve authentic Italian delicacy. While all

other local brands had their presence it was esentially to make our presence felt.

rg)
The idea was to use ltalian food items and connect it with a historical monument of o

1]

Cops oot s I

ltaly that people could eacsily identify. Hence we created a unique visual
identity.The headline was deliberately kept short and a word was coined that could .
mean "Enjoy delicious Italian cuisine”, thus "It's Italicious!"
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Launch
campaign
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Launch
campaign
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Launch
campaign
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WEBSITES
‘4 . MICROSITES

¥ - E-COMMERCE WEBSITES
DIGITAL CAMPAIGNS
ADWORDS CAMPAIGN
SOCIAL MEDIA MANAGEMENT







HARTEX"%

The BRIEF

*Hartex sells tyres internationally. Owing to the complex
specifications of tubes, tyres, threads, valves, etc., buyers
were not able to place their orders correctly, and Hartex
was suffering losses owing to incorrect deliveries.

Hospitality

tempest

<« C Y | ® www.hartexin * 0 @

AboutUs OurTechnology Tyres Tubes Valves Intemational Domestic Network Enquiry Blog ContactUs

HARTEX ¥

a 1218
QFIIW A TYRE / TUBE — a 15-05-2017

al Domestic Network Enqury Blog €

\fé? LATEST NEWS & EVENTS
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HARTEX

THE
CHALLENGE ~ OUR APPROCH il

ROBUﬁT]?OWERFUL.
w. ) =

The orders they were getting were all We solved the problem by
wrong. implementing a mistake-proof

THE SOLUTION

online for Hartex.
We researched all the standard

specification systems in use, and T H E R ES U LT - _

detailed the ordering procedure so as _ _
to leave no space for interpretation. Buyers were able to communicate their

correct requirements, and Hartex had TH E WE BSITE

solved its problem. Alongside, we redid

the look of the Hartex website, thus http://www.hartex.in/
giving the brand, a new mileage.



http://www.hartex.in/
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HARTEX %

1 AboutUs OurTechnology Tyres Tubes Valves International Domestic Network Enquiry Blog ContactUs

€ C ) | ® www.hartex.in % 0 @

HARTEX %

.\rmn ATYRE / TUBE

OTYRES ©TUBES e VALVES @ Fino A TvRe / TuBE

0 ? & ' OTYRES e TUBES e VALVES

THE WEBSITE
http://www.hartex.in/

@ LATEST NEWS & EVENTS

C 2 Welcome to China Cycle 2017, Shanghai Visit us at Hall 3-D1012

5 Hartex Products Certification by TBS, Tanzania
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http://www.hartex.in/

The BRIEF

The website lacked an international look & feel.The
strength of the team needed to be displayed
interestingly and as it was a creative agency the work
and services to were to be highlighted in a creative

way

Hospitality,

tempest

Awsrd-Winning Integra: % E3 (2) Benny Jacob x (=20

€ C | ® www.you-agency.com/?gclid=CjOKCQjwo-XI

it
AND DEVELOPMENT OF
CENI?{}]S UNICO, NOT N EUROPE
FOR LASER AR REMOVAL
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s | |
5/15/2017

BRISKET
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B el
THE PRIME BRISKET BURGER
UNITING A DIVIDED NATION




THE CHALLENGE

The earlier website was not interactive
and the content was uninteresting

THE SOLUTION

Vibrant & upbeat colours were used
to complement the international feel
& look.

OUR APPROCH

We created a website highlighting
strength of people associated with You
Agency.

THE RESULT

We delivered the desired experience
delivered to the website
visitors/viewers maintaining
international standards

tempest

THE WEBSITE

http://www.you-agency.com
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Award-Winning Integrat. x \URINEIBERETIRET x C="rot X

¢« C | ® www.you-agency.com/?gclid=CjOKCQjwo-XIBRCOARISALkuh7T8Yob_e-3jshMycAmgRFIEHKPPi7MXoF2ib2)2rrhFEiqQUon62EaAIUKEALW_wcB & 2
g J y g & w z

NG TIVES AHEAD A WE
EXCElE(:\N WORKING ON THE
BRAND DEVELOPMENT OF

CENTROS UNICO, Nt N EUROPE
FOR LASER HAIR REMOVAL!

Award-Winning Integrat X \H(Z)Benrvy!a(ob

& C | ® www.you-agency.com/?gclid=CjOKCQjwo-XIBRCOARIsALkuh7T8Yo6_e-3jshMycAmgRFIEHKPPi7MXoF2ib2)2rrihFEiqQUon62EaAiUKEALW_wcB % | & 2

vasy

A

http://www.you-agency.com L

£
THE WEBSITE et

7
\

als

Jennifer Flanagan
Office Manager
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@ Manipal FerTiLiTy

ManipalAnkur.

i THE FIRST MEDICAL STEP
i BEFORE TYING THE KNOT
PRE-MARITAL ® e )

The BRIEF

Too many icons created confusion. Visitor did not understand ‘
how to navigate. 4
W e A

Colours were not used in line with the healthcare sector. e g_ "

The Old Website



@ Manipal FertiLiTy

THE CHALLENGE

Website did not address the key reason to visit
the site i.e. Couples wanted to have a child.

THE SOLUTION

Highlight the need of the visitor in an understanding
manner — done through five sliders, right at the
beginning of the visit:

We complete your world

We nurture your dreams

We give every patient our personal attention

We bring specialty fertility care from Manipal Hospital

We are Recognized

THE RESULT

Walk-ins and referrals increased by over 40%,
as compared to pervious period.

International business from the Middle East has
commenced for the first time.

tempest

0 1800 208 44 44 )

S e ™
N info@manipalfertility.com i IO

&) Manipal rermiLity

HOME = ABOUTUS v OURSERVICES v OURCENTRES v PATIENTS SPEAK  PATIENT INFO v CONTACTUS v  INTERNATIONAL PATIENTS

‘ BOOK AN APPOINTMENT

118D W 153nbay

y L Wecomplete

\ L
£ your world
r, ) ;’

OUR APPROCH

We created a hierarchy of needs of the patients as follows:
Couples who do not get a child are constantly tense. They need to
be hand-held with care.
They need empathy

- someone who understands their need.

- Personal attention

- Reassurance that they are in good hands

- Proof that they are making the right choice

8
3
o
E
g
o
3
[

THE WEBSITE

https://manipalfertility.com/



https://manipalfertility.com/

Q Manipal FerTiLiTy tgmpest

'
&) ManipalrerriLiry 0 1800 208 44 44

! info@manipalfertility.com I I I

| Search

HOME = ABOUTUS v OURSERVICES v OURCENTRES v PATIENTS SPEAK = PATIENT INFO v  CONTACT US v

INTERNATIONAL PATIENTS

Q Man|pa| e 01800208 44 44 i

~
Y inogmanpatertitycom 0 m

HOME  ABOUTUS - OURSERVCES - OURCENTRES - PWIENTSSPEAK  PNIIENTINFO « CONTACTUS -  INT

BOOK AN APPOINTMENT

neo v 1senbay

We complete P
your world

SUBMIT

. 1200208 44 44 [ElGEEBIEITY o
@ Manipalreriumy :

v
N4 info@manipalfertility.com Search )

HOME ABOUTUS - OURSERVICES - OURCENTRES - PATIENTSSPEAK  PATIENTINFO + CONTACTUS «  INTERNATIONAL PATIENTS

THE WEBSITE
https://manipalfertility.com/

z
i
§
>
g’

We nurture
your dreams



https://manipalfertility.com/

) Manipal FerTiLiTy

WHY CHOOSE US

Manipal Fertility, part of Manipal Hospitals- one of India’s leading names in Healthcare, offers comprehensive solutions to address infertility in couples. Backed by a team of
renowned specialists with a track record spanning several decades.We are dedicated towards couples in realizing their dream to have a child.
We provide treatments for infertility ranging from routine medication to complex surgeries. So, if you are a couple planning a family and feel you need expert medical assistance, rest

assured, we are here to help you. Just give us a call or contact us at any of our centres.

1eD v isenbay

©)
g
i
g‘.

THE WEBSITE

https://manipalfertility.com/

tempest

TECHNICAL COMPLIANCE

+ SEO

* Link Building Structure

* Enquiry Management System

» Content Management System (CMS)

* Multi System & Multi Device Compatibility
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WebSite

CYBERCITY.
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DESIGNER HOMES BY THE LAKESIDE.
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The Brief :

the App at economical rate
through digital marketing.

Improve App Engagement SEEEEVATED
o . . Elivio is a FAMILY CLOUD.
an d fan base O n SOCla.I m ed I a An integrated system for family ,giving solutions for our day to day planning
activities. It's an account for the whole family that keeps our family members
together.

Avallable on the
W AnproiD MARKeT LJ

Transferring data from s3-ap-southeast-1.amazenaws.com.




LIVE ELEVATED
Elivio is a FAMILY CLOUD.

An integrated system for family ,giving solutions for our day to day planning
activities. It's an account for the whole family that keeps our family members

together.

Avallable on the
W ANDROID MARKET

THE CHALLENGE

I. Get more download at lesser cost. 2.
Build a genuine Fan-base @ economical
spend. 3. Increase traffic on website @
economical cost. 4. Improve App
Engagements

SOLUTION

Use 360 degrees digital marketing to
get downloads at economical rate.

OUR APPROCH

Mediums used
1.Google Adwords 2. Facebook Paid Ads
Blogs 4. contest/offers on social media

THE RESULT

1. 10,000+ App downloads within 3 months
2. 80,000+ facebook fanbase within 1 year

3. 40% of traffic through blogs
4. 7% of traffic through social media

3.

tempest



Social Media POSTS et

WINNERS OF

The oppy woy to be happy

e
1% PRIZE mnvwmsa
MANEESH & FAMILY
[ ?20 000
2" PRIZE
PRERANA & FAMILY
SECUNDERABAD

: Edok o i 7
iy ° Thyrocare: ,
) o s e 4

HEALTH - BHI, WEALTH - BHI @-o @:

Ty |
e

HEALTH TEST VALUE [N T ¢ it '

2400 %100 p il

3500 3200 3 : / ,

s G
TO BOOK, DOWNLOAD THE APP § & - Elivio rARy VWEKERAMILY |
ORCALL: 9133 985 985 # ‘ A 22,000

|
A |

THE LEADING so0ppy 3
CONTESTANTS h'm"““

appu wou to be hoppt

Maneesh & Family Anand

Gaurav & Family Ludhiana

“Prerana & Family Secunderabad
Vivek & Family Pune
Radika & Family Salem

35,00(5+ elvieites are
flying higher s ot 5% A ts

HAIPPY

SANKRANTI

USE HEALTH & HOME MANAGEMENT FEATURES TO COLLECT POINTS USE HEALTH & HOME MANAGEMENT FEATURES T0 CoLLECTPOINTS  NYPPY POINkS
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Contests

#eliviohappypoints

eLI\m{é’ w #eliviohappypoints | eUVI é}'

LAST o)y DAY

A

2(_~ GS FOR ELIVIO HAPPY POINTS CONTEST
elvigy

LECT MORE POINTS- GRAB YOUR PRIZE

are flying galore

CATCH MORE - SCORE HIGH

USE ELIVIO FEATURES TO COLLECT HAPPY POINTS | TOP-3 SCORERS

Happy Health @

200"

DIAGNOSTIC & HEALTH CHECK-UP \
PACKAGES

‘OUR WELLNESS PARTNERS

Thyrcocare
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40% WEBISTE TRAFFIC INCRESED BECAUSE OF THE BLOG

fisiy N
g
WILL BE elivigy
HOW
HEALTHY

ﬁ ARE YOUPQOST DIWALI?

—

, MM "
I“I ‘ Easy With H HAVEA . ’

DAY (p > O

-é's.

ELIVIO WISHES YOU ON THE OCCASION OF WORLD HEART DAY 2017.




SLIDESHARE

To Attract Professional Customers

MISSING DOCTOR’S
APPOINTMENTS
CAN CAUSE HIGH BP.

elvigy

eliviocom

elvigy

Document
Security

Advantages:

« Get a spike in traffic

« Rank better on Google

* Increase your followers

» Generate brand awareness

» Build an email subscribers list

tempest

#TrulyHelpful

elvigy

Eime monagement

elvigy

elivio
Super-Dads
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App Engagement Campaign

#eliviohoppypoints

eUV Iﬁf #eliviohappypoints eLl\ﬁ $§' 7 eUYI é}/

AT a1
h - g »
. ¥ 280
W " e
ILL HEALTH PIERCING YOUR SAVINGS? “

after the
100 Happy Points for booking health tests using elivio ] ILL HEALTH HAMMERING YOUR SAVINGS? ] RE P 0 RTS
7 100 Happy Points for booking health tests using elivio i POINTS ARE AMAZING

Thyrocare® e[|\/|é'w

Think Thyroid. Think

#eliviohappypoints

Book health test through Elivio and access the reports on the app itself.

App Engagement improved in limited budget constrains
547+ utility transactions
361 new sign ups

383 active users in 2 months

Cost per engagement on facebook as low as 10 paise per engagement.



THE ANALYTICS

> 10,000+ downloads in 3 months

> Blogs conftributed to about 40 % of

fraffic

> Social Media contributed to 7 % of that

fraffic
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Google Adwords Mobile Ads

Elivio

Elivio - Installed
Organize & Track Your Family Health
Install & Connect With Your Farnily

Elivio
L) Elivio - Installed
Organize & Track Your Farnily Health Install & ConnectWith Your Family
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Add Family Health Records
Reminders on Your Mohile At Right Time

Family App
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Google Ad words Analytics during crucial time of launch

February
Adwords Metrics 2016

for 15t 3 months (Feb 8 - Feb
29)

No. of Downloads 512 4,613 1141

March 2016 April 2016
(Mar 1 -=Mar (April 1 - April
31) 26)

No. of Clicks 3,791 38,505 12,371

Conversion Rate 13.51% 11.98% 9.22%

Target : 5000 Downloads
Time Period: Feb 8% to March 31
Result: Total Downloads 5125

Note: We Reached 5000 App downloads on March 24,



Marina Skies

Cybercity Builders - Marina Skies il

MARINA SKIES

BY CYBERCITY
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MARINA SKIES @ PROJECT DETAILS MASTER PLAN AMENITIES LOCATION SPECIFICATIONS GALLERY ABOUT US
B CYBERCITY

The Brief :

Getting more leads for their
latest project Marina Skies
through Digital Marketing
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Flnally, a residence that
reflects your rise..
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Welcome to Marina Skies

Uma: Good afternoon
Uma: Welcome to Marina Skies helpdesk

DESIGNER HOMES BY THE LAKESIDE...
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Welcome to Marina Skies

DESIGNER HOMES BY THE LAKESIDE... PROJE(

THE CHALLENGE OUR APPROCH

Launching Marina Skies on Online Mediums used

Medium 1.Google Adwords 2. Facebook Paid Ads 3.
Getting more Leads Blogs

Building Reputation Online
THE RESULT
S O I—U Tl O N 1. With 6 keywords organic search was improved with 3 months

1.Google Adwords-Search & Display 2. More than 13,000 link clicks during launch
2. Facebook Lead Generation 3. 3. 1400 leads received from facebook till date of which 30%
Facebook Page Likes Campaign persons are genuinely interested .4. 8000+ facebook page likes

till date
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STYLED FOR LIFE,
SET FOR LUXURY...
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SPACE AT THE CENTRE

MARINA SKIES

BY CYBERCITY
NEAR HITEC CITY MMTS

dll.cYBERCITY

BUILDERS & DEVELOPERS PVT. LTD

More Life

#besthomeforkids
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MAR INA SKIES
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12 AM, the pect ? i

Deay Diavy,

When T grow vp, U be
4 scuba divert

MARINA SKIES

il cYBERCITY

11 AM, the oot : l

Dear Diavy,

Wihen T grow up, U be
¢ seuba diver!

MAR INA SKIES
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ASSORTED HAPPINESS
FOR YOUR HOME

CREDAT dll.cYBERCITY

COME VISIT OUR STALL

DIAMOND D1
AT

dll.cyBERCITY
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MARINA SKIES

BY CYBERCITY

Google Ads

” i

LUXURY FLATS
in Hyderabad

Near Hitech City.
Designer Homes by the Lakeside.
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MARINA SKIES

BY CYBERCITY

2 & 3 BHK
LUXURY FLATS

Designer Homes
in Hyderabad

By The Lakeside...

2/3BHK @Hitec city .
MMTS Enquire Now >

Near
Hitech City.
Designer Homes
by the Lakeside.

2 & 3 BHK LUXURY FLATS
in Hyderabad

MAR INA SKIES

Near Hitech City. Designer Homes by the Lakeside.
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Google Adwords - Report ( September 26 - October 24 )

Campaign Name

Marina Skies Launch

Gmail Ads

Marina Skies - Area Wise

Generic Keywords

Marina Skies - Call only

Total

Type

Display Network

Display Network

Search Network

Search Network

Search Network

Audience /
Impressions

5,202,439

16,907

16,404

3,998

24

5,239,772

Clicks

4582

2,023

523

174

7,304

CTR%

0.09

11.97

3.19

4.35

8.33

0.14

Avg Cost
(INR)

37.37

2.9

40.93

48.64

145.26

28.38

ﬁ
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Total Cost (INR)

171,240.22

5,875.68

21,407.78

8,463.33

290.52

207,277.53



Facebook Ads —mhest

1” Cybercity Builders & Developers P Ltd

This ad has been shared with you .o

||| Cybercity Builders & Developers P Ltd
¥

Sponscred (demo) - @

1“

Marina Skies- Hyderabad's latest landmark lifestyle-apartment. designed
by master architect Hafeez Contractor. A ground plus thirty-one floors tall
residence, flanked by lakes. Very close to Hitec City MMTS.

[]]
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MARINA SKIES

orgabtee Lux

ury

Learn more by providing your info below.

Marina Skies- 2/3BHK Apts Cpoisin) D
Vibrant Clubhouse, world class amenities, unmatched value to the last tile,

apartments that meet expectations you didn't knew you had. cfoercRymo@gmall.com

Learn More

WWW.MARINASKIES.IN
IN+31 * 3003203343

OQO® vijay S. Benade, Pavan Naidu Ravuri and 503 others 1 Comment
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Facebook Ads
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I,{I" f‘“‘ Cybercity Builders & Developers P Ltd

| £ | cypercity Builders & Developers P Ltd Q

Page Inbox E@

Posts

Published Posts
Scheduled Posts
Drafts

Expiring Posts

Videos
Video library

Videos you can
crosspost

Sounds *

Sound Collection

Notifications [@ Insights

Publishing Tools

Yourinfo

nI Cybercity Builders & Developers P Ltd

You're all set

v Bu

ity Builders

fm’l“’ Cybercity Home  Find Friends

Settings Help =

Leads will be available to download for up to 90 days from the time they are submitted by a user. Connect your page to a CRM to
access your leads instantly, making it easier for you to contact potential customers quickly.

Connectyour CRM.
Forms Library
Q,
MName

Status

Marina Skies-By Cybercity Builders &Deve... .

(Preview)

Marina Skies -Designer Homes by the Lak.. Active

(Preview)

Created

26 September
2016 at 16:13

Cybercity

26 September
2016 at 15:50

Cybercity

Leads Count Sharing

455 . Restricted
826 expired
0
o]
0 expired pen

Filters 1 )

Leads Boost

Download Boost

Download

1E~-- Website
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thank you
feel free to call us

tempest

Benitta Jacob +91 97 67 89 79 11 (Pune)
Rekha Oswal +91 80 08 55 61 39 (Hyderabad) \§
Abhishek Jana +91 96 11 41 93 27(Bangalore)

-

redcarpet@tempestadvertising.com
tempestadvertising.com
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